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Background & Aim

ÅCHARM III
ÅAim: To explore the social 

and cultural impacts of 
marine fisheries on coastal 
communities.

ÅLooking at the contribution 
and importance of marine 
fishing to: place identity, 
cultural heritage, sense of 
place and social capital.

ÅTo inform the development 
of fisheries policy.



Rationale

ÅMost fisheries policy 
and research has 
centred around 
biological and 
economic objectives

ÅThere is a lack of 
understanding of the 
socio-cultural impacts 
of fishing reforms and 
policies

άwŀǘƘŜǊ ǘƘŀƴ ǎŜǊǾƛƴƎ ŀǎ ŀƴ 
active influence in shaping 
fisheries policy, social issues 
are seen rather more as the 
irritating consequences of 
policy.  At best they are 
considered late in the policy 
process and usually dealt 
with in an ad hoc ƳŀƴƴŜǊέ

Symes& Phillipson2009



Sense of place

ÅWilliams and Stewart (1998) suggest that sense of 
place encompasses not just attitudes, values and 
ōŜƭƛŜŦǎΣ ōǳǘ άǘƘŜ ǎƻŎƛŀƭ ŀƴŘ ƘƛǎǘƻǊƛŎŀƭ processesby 
which place meanings are constructed, negotiated and 
ǇƻƭƛǘƛŎŀƭƭȅ ŎƻƴǘŜǎǘŜŘΦέ   

ÅSocial processes define how places are created and 
given meaning, just as ecological processes determine 
the fabric of ecosystems.  The meanings that people 
attach to places can be representative of a range of 
social, historic and cultural structures. 



Intangible values

ÅFishing is part of a network of activities - not just product, 
but culture, family ties, community cohesion, place-based 
identity

Åά¢ƘŜƛǊ ǊŜƭŀǘƛƻƴ ǘƻ ŦƛǎƘƛƴƎ ƛǎ ŜȄǇǊŜǎǎƛǾŜ ŀƴŘ ŜȄƛǎǘŜƴǘƛŀƭ ΦΦΦ 
¢ƘŜǊŜŦƻǊŜΣ ŦƛǎƘŜǊǎ ƻŦǘŜƴ ǇŜǊǎƛǎǘ ƛƴ ǿƻǊƪƛƴƎ ƛƴ ŀ ŦŀƛƭŜŘ ŦƛǎƘŜǊȅέ 
(van Ginkel2001 p. 189)

ÅάCƻǊ ŦƛǎƘŜǊƛŜǎ-dependent communities, fishing is the glue that 
ƘƻƭŘǎ ǘƘŜ ŎƻƳƳǳƴƛǘȅ ǘƻƎŜǘƘŜǊέ ό.ǊƻƻƪŦƛŜƭŘ Ŝǘ ŀƭΦ нллрΣ ǇΦ рсύ

ÅάCƛǎƘŜǊƛŜǎ ŘŜǇŜƴŘŜƴǘ ŎƻƳƳǳƴƛǘƛŜǎ ōŜŎƻƳŜ ǾǳƭƴŜǊŀōƭŜ ǿƘŜƴ 
their social cohesion is undermined and their cultural identity 
challenged ςand when direction, leadership, organisation and 
sense of self-ŘŜǘŜǊƳƛƴŀǘƛƻƴ ŀǊŜ ƳƛǎǎƛƴƎέ όSymes& Phillipson
2009, p. 4)



Study Areas

East Sussex ςHastings 
(June/July 2010)

Kent ςWhitstable
(Oct/Nov2010)

DevonςBrixham
(Oct/Nov2010)

Cornwall ςCadgwith, 
HelfordRiver, Mullion
Cove, Newlyn, 
Pemberth, Porthleven, 
The Lizard, Mevagissey, 
SennenCove(August 
2010)

NormandyςTBC 
(Spring2011)

Brittany ςTBC (Spring
2011)



Methods

ÅQualitative semi-structured interviews (to 
date: Hastings 19; Cornwall 39)
ïFishermen

ïFishing associations/industry

ïTourism providers

ïMuseums/heritage

ïArtists/galleries

ÅMaterial culture study

ÅTourism representation study



MARINE 
FISHING

Personal 
Identity

Community 
Identity

Place 
CharacterThe Product

Arts

Tourism

Policy

Heritage

Economic opportunity
Inspiration / Representation

Festivals / Music / Film
Romanticization
Painting/ Crafts

Way of life
Job

Sense of belonging
Rootedness
Family ties

Connection with nature

Social fabric
Heart/soul of 
community
Cooperation
Competition
Traditions

Landscape
Boats/pots/street decoration

Activities / Smell / Sounds
Iconic

Harbour/buildings
Messiness / Real place

Markets
Provenance

Demand
Reduced fish stocks

Impacts 
Opportunities

Romanticization

Authenticity
Interpretation
Representation

Sustainability
Efficiency

Scientific evidence
Indigenous knowledge
Power/representation

Differentiation
Management/regulation



Arts

ÅPainting/ Crafts

ÅFestivals / Music / Film

ÅEconomic opportunity

ÅInspiration / Representation

ÅRomanticization

άLǘΩǎ ǎŀǘǳǊŀǘŜŘΣ ŀōǎƻƭǳǘŜƭȅ ǎŀǘǳǊŀǘŜŘ 
and when I was away from here... it 
ǿŀǎ ƭƛƪŜ ŀ ǇƘȅǎƛŎŀƭ ŀŎƘŜ ǘƻ ƎŜǘ ōŀŎƪέ 
(Artist, Cadgwith)



Personal Identity

ÅWay of life / Job

ÅSense of belonging

ÅRootedness

ÅFamily ties

ÅConnection with 
nature


