P CHARM

' CHANNEL INTEGRATED APPROACH
FOR MARINE RESOURCE MANAGEMENT

Fishing cultures: marine fisheries and
sense of place in coastal communities

Dr Julie Urquhart
Dr Tim Acott



http://www.gre.ac.uk/

Outline

A Aim & Rationale

A Methodological approach
A Initial results

A Next steps




Channel Integrated Approach to Marine
Resource Management (CHARM)
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University of Greenwich: Project Aims

w To explore the social and
cultural impacts of marine
fisheries on coastal
communities

w Looking at the contribution
and importance of marine
fishing to: place identity,
cultural heritage, sense of
place and social capital.

w To inform the development
of fisheries policy




Rationale

A Most fisheries policy and research has centred
around biological and economic objectives (Clay
and McGoodwin 1995; Symes & Hoefnagel
2010)

A There has been a lack of understanding of the
socio-cultural impacts of fishing reforms and
policies

A Active fishing communities contribute to local

social fabric, culture & image of an area & its use
for marketing







Sense of Place

A Based on individual relationships and experiences
of a place.

A Based on collective symbolic identity of a place.

A Usually a mix of both natural and cultural features in
the landscapes and includes the people who occupy
that space.

NPl aces [are] complex iIintegrations
developed and are developing in particular locations, and which are
| i nked by fl ows of people and goods
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Sense of Place

AfSoci al a npdocelsesshy which ptacel
meanings are constructed, negotiated and politically
contestedo (Wi ll i ams and

A The meanings that people attach to places can be
representative of a range of social, historic, political
and cultural structures.




Case study selection

Scoping visits
Inventory i processing, fishermens6 or gani sati on

related activities (e.g. sightseeing trips), museums, festivals,
fishing agencies (also NGOs, partnerships)

A Fishing vessel data i catch value & number of vessels
(MMO¥*)
Landscape Character Assessment (Natural England)

Tourism representation T selected from MMO stats on
registered fishing vessels & catch data (every town in study
area with registered fishing vessels)

To o

To o

*Marine Management Organisation @ /



Study Areas
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Methods

A In-depth semi-structured interviews(to date:
Hastings 19; Cornwall 39; Brixham 19; Whitstable

5)
I Fishermen
I Fishing associations/industry
I Tourism providers
I Museums/heritage
I Artists/galleries
A Intertwined with material culture study
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Place and Identity

A Way of life / Job

A Sense of belonging

A Rootedness

A Family ties

A Connection with nature




Personal identity

GgLGQa (KS Y2ald AYLR NDAIOGY20A0 GA2Yy T2 N

thing in my life, all my life FILOG GKIFIG AGQa 6SSYy Ay
revelves around it, always years now and ... the first time | ever went
has done. Every single 2dzi 2y Y& RIFIRQa o2l 0 L

GKAY3I LQOS SOSNI Rigbg®mes part of the fabric of your life.

NE@2f 0S& | NRPdzyR (B8 aSSKAYVIEYR &2 dzQNB

(Fisherman, Hastings) | YR 82dz 6S02YS | OOdza i 2
fisherman, Mullion Cove)y/

aLQ@S 0SSy FAAKAYd SOSN aAyOS L
gla mp &SINBR 2fRZ LQOS ySOSNJ

had a job interview. My dad aLiQa Ay Yeé of22RX 4
was a fisherman, his dad was a lot of fisherman they will always say
a.fisherman and 1 think his the same, once a fisherman always a
RER gka F FTAAKSNYIHTEAKSNYEYE O6CAEKSNYI

« (Fisherman, Mevagissey)



Place Character

LI | O

G, 2dz R2y Qi Iy i
AayY LINZ

Ydza Sdzy¢é 6 ¢2 dz
Mevagissey)

GL OGKAY]l GKS KI NDb 2 dzN
with the different coloured fishing
boats in the harbour etc, if it was
just filled up with white plastic e
el OKU&a FT2NJ Ayailal yoS o,
changing nature of it | suppose, the
colour, the fact that you see nets
6SAy3 YSYRSRI &2dz 1y
a trawl being pulled off, you know

different things just going on
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