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Abstract: Residents’ environmental citizenship behavior is essential to the environmental protection and
sustainable development of rural destinations. However, previous research with regards to environmental
citizenship behavior has focused on an employee perspective, rather than a resident one. Through the
theoretical lens of the Stimulus-Organism-Response (SOR) model, our research examined how perceived
environmental CSR (ECSR) contributes to residents’ environmental citizenship behavior, with resident-
environment relationship quality acting as the organism. Data collected from a Chinese rural destination
were analyzed with a structural equation modeling approach. Results indicate that: (1) perceived ECSR
directly and positively influences residents’ environmental citizenship behavior; (2) relationship quality
variables (i.e., environmental identification and environmental commitment) directly and positively affect
residents’ environmental citizenship behavior; (3) environmental identification directly and positively
affects environmental commitment; (4) relationship quality variables positively mediate the effect of
perceived ECSR on residents’ environmental citizenship behavior. The current research complements
existing tourism literature on environmental citizenship behavior with a focus on perceived ECSR and
relationship quality from the aspect of residents in rural destinations. The findings also provide some
practical implications that potentially facilitate the adoption of environmental citizenship behavior among
residents for sustainable destination management.

Keywords: Stimulus-Organism-Response (SOR) model; environmental corporate social responsibility;
environmental citizenship behavior; resident-environment relationship quality; environmental identification;
environmental commitment; rural tourism; rural destinations

1. Introduction

Due to the unique natural and cultural resources in rural destinations, rural tourism
has achieved substantial growth in recent years [1,2]. Particularly, since the outbreak of the
COVID-19 pandemic, rural destinations have become a preferred option for tourists thanks
to their pristine environment and potential health benefits [3–5]. The negative impacts
of tourists on destinations, however, has become increasingly noticeable as the tourism
sector rapidly expands [6,7]. Promoting environmental protection of tourists has become
increasingly popular in rural tourism research. In contrast, the research on residents’
environmental citizenship behavior is inadequate.

As another vital stakeholder group for rural destinations, residents live and perform
their daily recreational activities at the destination, which are closely related to the envi-
ronment [8,9]. Residents’ behavior, if not properly restrained, may have more destructive
impacts on the environment and public health than temporary tourists, such as soil con-
tamination, water pollution and garbage accumulation [10]. Thus, it is of great value to

Int. J. Environ. Res. Public Health 2022, 19, 16566. https://doi.org/10.3390/ijerph192416566 https://www.mdpi.com/journal/ijerph

https://doi.org/10.3390/ijerph192416566
https://doi.org/10.3390/ijerph192416566
https://creativecommons.org/
https://creativecommons.org/licenses/by/4.0/
https://creativecommons.org/licenses/by/4.0/
https://www.mdpi.com/journal/ijerph
https://www.mdpi.com
https://orcid.org/0000-0002-7567-5040
https://orcid.org/0000-0002-5527-2746
https://doi.org/10.3390/ijerph192416566
https://www.mdpi.com/journal/ijerph
https://www.mdpi.com/article/10.3390/ijerph192416566?type=check_update&version=2


Int. J. Environ. Res. Public Health 2022, 19, 16566 2 of 19

guide and foster residents’ environmental citizenship behavior for driving sustainable
development of the destination. However, the literature has mainly approached environ-
mental citizenship behavior from an employee perspective [11,12]. Little attention has
been paid to the perspective of destination residents. Environmental citizenship behavior
depicts a balance between an individual’s immediate interests and long-term benefits of
the collective or the environment [13]. It stresses the extra-role behavior of the public
reflected in their environmental concerns and their irreplaceable roles in environmental
conservation [14–17]. Given that developing residents’ environmental citizenship behavior
might generate positive ecological benefits, it is vital to explore the formation of residents’
environmental citizenship behavior in rural destinations.

With its root in environmental management and corporate social responsibility (CSR) [18],
environmental CSR (ECSR) is considered as an essential and distinct component of CSR shaped
by organizational management strategies [19]. Of all environmental stimuli cues, ECSR is
acknowledged as an important stimulating factor. It is identified as a critical predictor of
environmental citizenship behavior in organization contexts [11]. However, prior studies
have primarily focused on the directed-behavior of employees, rather than residents [20–23].
To date, little research has examined the links between residents’ perceived ECSR and their
environmental citizenship behavior in the destination context. This constitutes the research
question of whether perceived ECSR can predict residents’ environmental citizenship behavior.
Considering that the destination’s efforts to fulfill its social responsibility potentially prompt
residents to behave in a similar manner, it points to the urgent need to examine and validate
the effect of residents’ perceived ECSR on their environmental citizenship behavior. Therefore,
as a response to the above question, the present research aimed to uncover the potential role of
resident’ perceived ECSR as a stimulus in triggering their environmental citizenship behavior
in rural destinations.

In spite of the potential values of residents’ perceived ECSR and environmental
citizenship behavior in maintaining and improving the environment, the psychological
mechanism of how perceived ECSR is converted into environmental citizenship behavior
remains challenging for rural destinations. Extant literature on ECSR has identified multiple
factors that might bridge the nexus between ECSR and pro-social behavior, such as green
practices, personal ties, and brand image [24–26]. However, there are few empirical efforts
to take the people-environment relationship into account for explaining this conversion
process. Human activities can affect environmental quality, while changes in environmental
conditions can impact people’s well-being [27]. That is, a reciprocal relationship exists
between people and the environment they live in. Empirical studies in environmental
psychology have also validated that relationship quality is a significant antecedent to a
variety of intentions and behavior [28]. To better understand residents’ decision-making
processes of their sustainable actions, it is of great significance to gain new insights into how
relationship attributes contribute to the possible effect of residents’ perceived ECSR on their
environmental citizenship behavior. This research argues that relationship quality variables
(i.e., environmental identification and environmental commitment) may act as imperative
mediators of the association between residents’ perceived ECSR and their environmental
citizenship behavior. This logic can be theoretically explained as follows. Relationship
quality can be recognized as a vital mediator of the above associations. That is, residents’
perceived ECSR can improve the quality of the resident-environment relationship [29,30],
which will in turn activate environmental protection [31].

Given the above discussion, our research used the Stimulus-Organism-Response (SOR)
model as the theoretical underpinning for explaining the formation of residents’ environ-
mental citizenship behavior. The objectives of this research were to: (1) investigate the
relationship between residents’ perceived ECSR and their environmental citizenship be-
havior; (2) explore the association between resident-environment relationship quality (i.e.,
environmental identification and environmental commitment) and residents’ environmen-
tal citizenship behavior; (3) reveal the correlation between environmental identification and
environmental commitment, and (4) examine the mediating role of resident-environment
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relationship quality. This study contributes to tourism research with a more holistic and
nuanced understanding of the relationship between residents’ perceived ECSR and their
environmental citizenship behavior. It further highlights the mediating role of resident-
environment relationship quality in developing sustainable behavior amongst residents of
rural destinations. From a managerial perspective, the findings may offer rural destination
managers some helpful implications for promoting residents’ environmental citizenship be-
havior by enhancing their perception of ECSR practices and the quality of their relationships
with the destination environment.

The remainder of this article is structured as follows. Section 2 offers an overall
review of the Stimulus-Organism-Response model and proposes hypotheses based on the
elucidation of the links between relevant constructs. The methodology and results are
presented in Sections 3 and 4, respectively. Section 5 includes a discussion on the results
and presents the theoretical contributions and practical implications of this research. Finally,
Section 6 concludes with potential limitations and opportunities for future work.

2. Literature Review and Hypotheses Development
2.1. Stimulus-Organism-Response Model

Originated from the environmental psychology [32], the SOR model postulates that the
external stimuli (S) contained in people’s environment can invoke their internal states (O),
which will subsequently exert influence on their behavior (R). Specifically, the perceived
social and physical stimuli facilitate evoke people’s cognitive and emotional processes,
which thereby trigger their behavioral responses [33]. The SOR model, along with its
parsimonious and robust nature, has been widely applied and validated in effectively
predicting individual behavior in multiple contexts, such as consumer behavior, tourists’
environmental behavior and, recently, environmental citizenship behavior [11,34,35]. There-
fore, our research employed the SOR model to investigate how perceived ECSR (Stimulus)
influences residents’ environmental citizenship behavior (Response) through the mediation
of resident-environment relationship quality (Organism) in rural destinations.

2.1.1. Stimuli: Environmental Corporate Social Responsibility

A stimulus is described as the influence that activates individual’s psychological
changes or behavior [36]. The environmental stimulus contains all elements in people’s
environments that can lead to their responses, among which ECSR is regarded as an
important element in the organization contexts [11,37]. As an vital component of CSR for
reducing the negative effects on the environment [18], perceived ECSR in this research
refers to residents’ perception of corporate social responsibility practices for preserving
the destination environment, such as whether the environmental programs implemented
mitigate the adverse environmental impacts [38]. In this sense, ECSR is a management
strategy that may affect residents’ psychological attributes and trigger their behavior.
Hence, perceived ECSR is considered as the environmental stimulus in this research.

2.1.2. Organism: Environmental Relationship Quality

Environmental relationship quality manifests the bi-directional relationship between
residents and the environment [27]. Environmental identification and environmental
commitment have been identified as two critical constructs to measure environmental
relationship quality and explain individual environmental behavior [39,40]. Environmental
identification emphasizes residents’ psychological connection to the destination [9], which
represents the alignment of residents’ perception of the self-concept and the destination im-
age [31]. Environmental commitment, viewing residents and destination as distinct entities,
underlines how residents contribute to the destination environment [41]. Environmental
commitment embodies the residents’ perceived obligation toward the environment. Organ-
ism is described as people’s psychological states stemming from external environmental
cues [42]. Since environmental identification and commitment belong to affective attributes
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of the relationship quality [28], these two relationship quality variables are thus regarded
as the organism in the theoretical framework of this research.

2.1.3. Response: Environmental Citizenship Behavior

Response in the SOR paradigm involves eventual outcomes or behavior [35]. Based
on the previously defined concept of tourists’ environmental citizenship behavior, environ-
mental citizenship behavior, as the response in the conceptual model of this research, refers
to residents’ voluntary behavior for the purpose of improving the destination environ-
ment [15]. This concept is described as a single-dimensional construct in some research [43].
However, to gain a deeper understanding of environmental citizenship behavior in various
domains, we divided environmental citizenship behavior into private-sphere environmen-
tal citizenship behavior (e.g., reducing energy use at home), and public-sphere environmen-
tal citizenship behavior (e.g., keeping the surrounding environment clean) [10]. Residents
behaving sustainably is crucial to the ecological integrity of rural destinations [27]. Exten-
sive studies have primarily focused on employees’ environmental citizenship behavior
through various theoretical lens, such as self-efficacy theory, the SOR model, and the norm
activation model [10,11,15]. However, residents’ environmental citizenship behavior re-
mains under-researched, especially how perceived ECSR as the environmental stimulus
affects residents’ environmental citizenship behavior in the rural destination setting.

Therefore, this research applied the SOR model to obtain a more comprehensive
understanding of environmental citizenship behavior in rural tourism, in which perceived
ECSR (as the stimulus) exerts influence on residents’ environmental citizenship behavior
(as the response) through environmental relationship quality (as the organism).

2.2. Hypotheses Development
2.2.1. Relationships between Stimulus and Organism

Cognitive appraisal theory proposes that people’s subjective assessments of an expe-
rience or event will generate emotional responses [27,44,45]. On this basis, when residents
perceive the implementation of ECSR practices and receive corresponding benefits from the
environment improvement of the destination, they will show gratitude and be more likely
to develop a closer relationship with the destination. This relationship will, in turn, enhance
residents’ identification with the destination. Marketing literature has indicated that CSR is
positively related to customers’ organizational identification [46], while a positive relationship
between CSR and employees’ organizational identification has also been reported in organiza-
tional research [47,48]. For example, when examining how hotel employees’ perceptions of
CSR influence their identification with the hotel, Park and Levy (2014) found that there was a
significant positive relationship between CSR and organizational identification.

A key point of cognitive appraisal theory is that a positive association exists between
people’s cognition and their emotional reactions [27]. As the perception of the implementa-
tion of socially responsible practices in protecting the destination environment, perceived
ECSR falls into the category of a cognitive construct. Environmental commitment is viewed
as psychological agreement with the natural world, which can be understood as an affective
attribute. Despite little evidence being available for supporting the relationship between
perceived ECSR and environmental commitment, studies in the marketing domain have
confirmed the positive impact of CSR on environmental commitment [20,49]. For instance,
in an effort to uncover the underlying mechanism of how CSR is transmitted to positive
environmental outcomes in the corporation context, Afsar et al. (2020) confirmed that CSR
directly and positively affects employees’ environmental commitment. Thus, this research
infers that residents’ perceived ECSR will influence their commitment to the destination
environment. According to the above discussions, we formulated the following hypotheses:

H1. Perceived ECSR directly and positively affects residents’ environmental identification.

H2. Perceived ECSR directly and positively affects residents’ environmental commitment.
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2.2.2. Relationship between Relationship Quality Variables

Despite the close relationship between identification and commitment, empirical find-
ings have indicated distinctive differences between these two notions [41]. Particularly,
identification emphasizes the match of the organizational image and one’s self-concept,
while commitment implies the association between separate psychological entities [41,50].
In the research of organizational behavior, researchers suggest that organization offers
employees the tools to work as professionals and endows them with a common identity;
organizational identification thus leads to organizational commitment [51]. Existing litera-
ture in organizational research offers solid evidence that supports this causal relationship,
i.e., employees’ organizational identification has a positive effect on their organizational
commitment [47,50,52]. Scholars in environmental management research acknowledge that
environmental commitment is a further development of environmental identification [53].
In other words, the level of employees’ environmental identification determines that of
their environmental commitment. However, empirical evidence to support this topic is
limited in the tourism domain, especially from the aspect of destination residents [9,27].
Given the gradual conversion process from environmental identification to environmental
commitment [9], our research argues that the improvement in environmental identification
of destination residents will generate a higher level of environmental commitment. Thus,
we proposed that:

H3. Residents’ environmental identification directly and positively affects their environmental commitment.

2.2.3. Relationships between Organism and Response

As relationship quality theory proposes, building relationships is centered on iden-
tifying and addressing the needs of people [54]. From this point of view, one of the
effective strategies for encouraging people’s positive behavior is to improve relationship
quality [55,56]. In tourism, a healthy environment provides residents with benefits in
diverse ways, such as increasing their satisfaction toward life and improving their physical
and mental well-being [57,58]. Therefore, it is in the residents’ best interests to preserve
the environment to maintain this relationship. Existing literature in marketing has vali-
dated that relationship quality plays an essential role in understanding various types of
behavior or behavioral intentions, such as purchase intention and behavior [59,60]. In
tourism research, relationship quality has also been regarded as an important antecedent of
sustainable environmental behavior [55]. Relationship quality is considered as a high-order
construct involving multiple dimensions [61]. Recent research on people-environment
relationship has identified environmental identification and environmental commitment as
two critical constructs in predicting individual environmental behavior [39,40].

Developed from organizational identification, environmental identification in this re-
search is described as residents’ psychological bond to the environment coming from the
matches between residents’ perceptions of their own images and the destination images [27].
It is noted that relationship between two parties affects their behavior and leads to extra-role
behavior, such as citizenship behavior [62]. It implies that the closer the relationship between
residents’ self-concept and the destination, the easier it is for them to adopt environmental
citizenship behavior, either in the public domain or private domain. Prior studies have also
indicated that people’s identification is closely related to sustainable environmental behavior
of both tourists and residents [9,28,62]. Therefore, we assumed that:

H4. Residents’ environmental identification directly and positively affects their private-sphere
environmental citizenship behavior.

H5. Residents’ environmental identification directly and positively affects their public-sphere
environmental citizenship behavior.

According to cognitive appraisal theory, emotional reactions lead to associated be-
havior. Commitment is a psychological state that can determine how people behave [63].
Studies on organizational behavior indicate that as the level of employees’ environmental
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commitment rises, there are more possibilities for them to adopt favorable behavior to
improve the environment [20,63,64]. Empirical findings have also confirmed that envi-
ronmental commitment can be translated into citizenship behavior for the environment.
For example, Daily et al. (2009) identified commitment as one of the key determinants of
citizenship behavior directed toward the environment. Further, Abbas et al. (2022) reported
that employees’ environmental commitment mediates the relationship between leadership
and citizenship behavior for the environment. Therefore, the present research proposed the
following hypotheses:

H6. Residents’ environmental commitment directly and positively affects their private-sphere
environmental citizenship behavior.

H7. Residents’ environmental commitment directly and positively affects their public-sphere
environmental citizenship behavior.

2.2.4. Relationships between Stimulus and Response

Since ECSR strategies concern environmental issues and responsibility, they are crucial
in the cultivation of positive environmental behavior [24]. There is abundant evidence
supporting the significance of ECSR in various settings. For instance, in investigating
the influence of employees’ perceived ECSR on their workplace environmental behavior,
Duarte et al. (2022) noted that employees’ perceptions of ECSR practices directly influence
their environmental behavior in the workplace [65]. In an attempt to reveal why Pakistan
manufacturing sector employees behave sustainably, researchers obtained similar find-
ings [24]. Moreover, in the green consumption context, Vu et al. (2021) discovered that
there is a significant and positive relationship between ECSR initiatives and green purchase
intentions among Vietnamese consumers [66]. However, to the best knowledge of this
research team, this study is one of the first empirical efforts to explain how perceived ECSR
affect environmental citizenship behavior among residents in rural destinations.

According to social exchange theory, social behavior result from cost-benefit consider-
ation with the aim of maximizing the benefits [67]. In the tourism context, a well-preserved
environment is the foundation of tourism sustainability, which benefits destination res-
idents in various ways, such as increase of income and employment opportunities [27].
It implies a reciprocal association between the destination and residents. Following this
notion, when residents receive long-term benefits from ECSR practices, they will be more
inclined to reciprocate and exchange by adopting environmental citizenship behavior in
the destinations. That is, perceived ECSR reinforces the reciprocity between the destination
and residents. Thus, we proposed that:

H8. Perceived ECSR directly and positively affects residents’ private-sphere environmental citizen-
ship behavior.

H9. Perceived ECSR directly and positively affects residents’ public-sphere environmental citizen-
ship behavior.

In light of the above discussions and literature review, we proposed the following
conceptual framework for the present research (Figure 1).
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Figure 1. Conceptual framework of the present research.

3. Method
3.1. Measurement

Each construct was measured using a variety of items that have been previously
verified in the existing literature. Considering the specific research setting, scales of each
item were modified. For example, the notion of social responsibility in most CSR literature
is approached from a specific organization perspective [19]. Tourism destinations, however,
differ from business organizations as they usually involve several forms of businesses,
including the provision of food, transportation, travel service and other services [68]. Their
activities can influence various stakeholders in the destinations. Therefore, it requires
businesses in the destinations to implement ECSR practices to safeguard the environmental
integrity of the destinations, which allows the residents to perceive the efforts of these
businesses and join the efforts through sustainable acts. Hence, it is noteworthy that
perceived ECSR in this research was measured as the perception of a combination of
environmentally responsible practices by all component of the destination at large (e.g.,
‘This destination implements special programs to minimize its negative impact on the
natural environment’). Two sets of three items (e.g., ‘I am very interested in what others
think about the natural environment of this destination;’ and ‘In my mind, I am committed
to maintaining the greatest environmental interests of this destination’) were adopted from
Su et al. (2019) to measure environmental identification and environmental commitment,
respectively. Table 1 presents the measurements of all variables. Five-point Likert scales
were adopted to evaluate the items, ranging from “strongly disagree” to “strongly agree”.

3.2. Pretest of the Measurements

To ensure measurement validity, the scales were translated and back-translated
between Chinese and English [69]. Five experts, including two tourism scholars and
three destination practitioners, participated in the pre-test for content evaluation. A pi-
lot test was conducted using 55 residents from Yucun Village. The preliminary results
reported acceptable reliability (Cronbach’s alpha > 0.70) and validity (standard factor
loadings > 0.50) [70,71].
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Table 1. Measurement items.

Construct Item Source

Perceived
Environmental CSR

(ECSR)

ECSR1

[11]
ECSR2
ECSR3
ECSR4

Environmental
identification

(EI)

EI1
[27]EI2

EI3

Environmental
commitment

(EC)

EC1

[27]EC2
EC3
EC4

Private-sphere ECB
PRECB1

[10]PRECB2
PRECB3

Public-sphere ECB
PUECB1

[10]PUECB2
PUECB3

Note: See Table A1 in Appendix A for detailed measurements of all variables.

3.3. Data Collection and Sample

The data were collected from Yucun Village. This is located in Huzhou City, Zhejiang
Province, China. The economy of this village once heavily relied on ore resources, but the
price was serious environmental pollution. In recent years, the village started to practice
the ecological development concept of “lucid waters and lush mountains are invaluable
assets” [72]. The village made great efforts to develop rural tourism by utilizing unique
natural resources and landscapes. The change in the development strategy significantly im-
proved environmental quality, residents’ income and local economy. In 2021, the UNWTO
recognized it as one of the “Best Tourism Villages” [73]. Statistics show that total tourist
arrivals since 2015 have reached over five million [74]. Hence, this research considers it an
appropriate site for a field survey as a rural destination. Figure 2 shows the geographical
locations of Zhejiang Province and Yucun Village.
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The research teams (including three researchers and three trained college students)
conducted the field survey in July 2022. Three teams of equal size collected data with
the convenience sampling method. After a brief introduction, potential respondents were
invited to take part in the survey. Free survey gifts (masks and antiseptic wet wipes)
were offered to those who participated. If team members met people who were reluctant
to participate or identified themselves as tourists, they would look for other potential
respondents. Using this approach, approximately 330 questionnaires were gathered, with
302 valid responses. As suggested by Nunnally (1967), 302 valid responses were adequate
since the sample size was over ten times of the total measurement items (17 items in this
research) [75]. The valid response rate was 91.5%, with 52.6% of the respondents being
males, and 47.4%, females. Regarding the age groups, 19.9% of the participants were below
25, 34.8% between 25–44 years old, 22.8% 45–59 years old, and 22.5% 60 years old and above.
Among them, 36.4% received only middle school education or less, 29.5% high school or
vocational secondary school education, 34.1% had vocational college education/bachelor
degrees and above. In terms of the household annual income, 3% of the households earned
less than 50,000 Chinese yuan (not including 50,000 Chinese yuan), 19.2% between 50,000
and 100,000 Chinese yuan (including 50,000, but not including 100,000 Chinese yuan),
23.2%, between 100,000 and 150,000 Chinese yuan (including 100,000, but not including
150,000 Chinese yuan), 20.5% between 150,000 and 200,000 Chinese yuan (including 150,000,
but not including 200,000 Chinese yuan), 17.2% between 200,000 and 250,000 Chinese yuan
(including 200,000, but not including 250,000 Chinese yuan), 7% between 250,000 and
300,000 Chinese yuan (including 250,000, but not including 300,000 Chinese yuan), and
9.9% more than 300,000 Chinese yuan (including 300,000 Chinese yuan). The univariate
skewness values ranged from −0.850 to −0.077, while the kurtosis values ranged from
−1.044 to 0.298. All met the skewness and kurtosis requirements [76].

4. Data Analysis
4.1. Common Method Variance Test

The common method bias (CMB) test is necessary in survey-based research, particu-
larly when the data come from the same source [2,77]. Harman’s single-factor test using the
SPSS factor analysis tool showed that no single factor accounted for more than 50 percent
of the covariance (the first factor explaining 39.061% of total variance). Confirmatory factor
analysis was executed to verify whether a common latent factor explained all the variance.
The proposed measurement model showed a much better fit than the common factor model
(∆χ2(10) = 1261.479, p < 0.001). Thus, CMB was not a problem in this research [78,79].

4.2. Measurement Model Test

Before the hypotheses test, the confirmatory factor was analyzed to examine the relia-
bility and validity of the constructs, as well as the measurement model fit [80]. The model
fit indices (χ2/df = 2.843, RMSEA = 0.078, RMR = 0.033, NFI = 0.902, CFI = 0.934, IFI = 0.934,
TLI = 0.917, SRMR = 0.0634) suggested that the measurements were good. Table 2 shows
that Cronbach’s alpha of each construct varied from 0.776 to 0.909, representing acceptable
reliability. We also tested convergent and discriminant validity. The composite reliability
values were between 0.786 to 0.911 (Table 2). The standard factor loadings, average variance
extracted (AVE), and composite reliability of each construct demonstrated high convergent
validity [81]. Discriminant validity was examined by comparing the square root of each
construct’s AVE with the correlations between constructs [82]. The statistics in Table 3
provided supporting evidence of discriminant validity. These results showed both the
reliability and validity of the measurement mode, which justified further hypothesis testing
of the structural model.
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Table 2. Assessment of measurement model.

Construct and
Item

Std. Factor
Loading t Values Composite

Reliability
Average Variance

Extracted Alpha

ECSR 0.911 0.719 0.909
ECSR1 0.829 16.793
ECSR2 0.866 17.862
ECSR3 0.872 18.05
ECSR4 0.823 -

EI 0.801 0.576 0.784
EI1 0.615 10.061
EI2 0.845 12.103
EI3 0.798 -
EC 0.902 0.698 0.902

EC1 0.739 15.125
EC2 0.819 17.797
EC3 0.907 20.869
EC4 0.867 -

PRECB 0.860 0.673 0.842
PRECB1 0.837 13.495
PRECB2 0.893 13.839
PRECB3 0.721 -
PUECB 0.786 0.553 0.776

PUECB1 0.825 11.896
PUECB2 0.637 10.037
PUECB3 0.757 -

Table 3. Discriminant validity assessment.

Construct ECSR EI EC PRECB PUECB

ECSR 0.848
EI 0.373 0.759
EC 0.422 0.348 0.835

PRECB 0.451 0.355 0.474 0.820
PUECB 0.591 0.409 0.403 0.385 0.744

4.3. Structural Model Test

The structural equation modeling (SEM) method was employed to test the direct
hypotheses. The fit indices (χ2/df = 2.824, RMSEA = 0.078, RMR = 0.034, NFI = 0.902,
CFI = 0.934, IFI = 0.934, TLI = 0.918, SRMR = 0.0643) indicated a good fit for the structural
model. Table 4 shows that all nine hypothesized direct relationships were supported. For
example, perceived ECSR directly and significantly affected environmental identification
(β = 0.373, p < 0.05). Therefore, H1 was supported. Similarly, other eight hypothesized
direct relationships (H2 to H9) were also confirmed. The AMOS output results are presented
in Figure 3.

Table 4. Structural model analysis and hypothesis test result.

Hypotheses Path Standardized Coefficient t Values Results

H1 ECSR→EI 0.373 5.582 *** Supported
H2 ECSR→EC 0.339 5.215 *** Supported
H3 EI→EC 0.222 3.311 *** Supported
H4 EI→PRECB 0.149 2.241 * Supported
H5 EI→PUECB 0.188 2.76 ** Supported
H6 EC→PRECB 0.311 4.641 *** Supported
H7 EC→PUECB 0.144 2.203 * Supported
H8 ECSR→PRECB 0.266 3.959 *** Supported
H9 ECSR→PUECB 0.462 6.384 *** Supported

Note: * p < 0.05, ** p < 0.01, *** p < 0.001.
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4.4. Mediating Effect Analysis

We applied the bootstrapping method to examine the mediating effect. Five-thousand
bootstrapped samples were generated with a 95% of bias-corrected bootstrap confidence
intervals [83,84]. For example, the results in Table 5 suggest a significant specific me-
diating effect for perceived ECSR on PRECB via EI (95% CI bias-corrected: (0.009, 0.123));
95% CI percentile: (0.005, 0.117)). Likewise, the following specific indirect paths were sup-
ported: ECSR→EI→EC→PRECB (95% CI bias-corrected: (0.008, 0.063)), 95% CI percentile:
(0.006, 0.057)); ECSR→EC→PRECB (95% CI bias-corrected: (0.056, 0.179), 95% CI percentile:
(0.051, 0.171); ECSR→EI→PUECB (95% CI bias-corrected: (0.020, 0.137)), 95% CI percentile:
(0.018, 0.135); ECSR→EI→EC→PUECB (95% CI bias-corrected: (0.002, 0.035)), 95% CI percentile:
(0.001, 0.030)); and ECSR→EC→PUECB (95% CI bias-corrected: (0.008, 0.112), 95% CI percentile:
(0.004, 0.104).

Table 5. Mediation test results.

Mediating
Hypothesized Path

Indirect
Effects

95% Bias-Corrected
Confidence Intervals

95% Percentile
Confidence Intervals Results

Lower Upper p-Value Lower Upper p-Value

ECSR→EI→PRECB 0.056 0.009 0.123 0.022 0.005 0.117 0.030 Supported
ECSR→EI→EC→PRECB 0.026 0.008 0.063 0.002 0.006 0.057 0.005 Supported
ECSR→EC→PRECB 0.107 0.056 0.179 0.000 0.051 0.171 0.000 Supported
ECSR→EI→PUECB 0.072 0.020 0.137 0.008 0.018 0.135 0.010 Supported

ECSR→EI→EC→PUECB 0.012 0.002 0.035 0.014 0.001 0.030 0.032 Supported
ECSR→EC→PUECB 0.050 0.008 0.112 0.016 0.004 0.104 0.027 Supported

4.5. Explanatory Power of the Conceptual Model

The explanatory power of the model was analyzed by the R2 of its major endogenous
variables [85]. R2 values of 0.25, 0.09, and 0.01 were the threshold values of large, medium,
and small effects, respectively [86]. The findings from the squared multiple correlations
indicated that the structural model explained 13.9, 22.0, 32.1, and 40.8% of the variance
for EI, EC, PRECB, and PUECB, respectively. These results suggest that the model had
sufficient explanatory power with large effects [87].
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5. Conclusions and Implications
5.1. Conclusions

Since environmental citizenship behavior is of great significance to the sustainability of
rural destinations, we developed and tested a conceptual model to explore the determinants
of residents’ environmental citizenship behavior in rural destinations based on the SOR model.
We adopted the SEM method to analyze the data collected from a representative Chinese rural
destination. Results indicate that the proposed hypotheses were all supported.

First, the results empirically confirmed the positive effect of perceived ECSR on
environmental relationship quality (H1, H2). To be specific, on one hand, there was a
positive relationship between perceived ECSR and environmental identification, which is
in line with prior empirical findings, i.e., CSR can positively affect customer or employee
identification [46–48]. On the other hand, perceived ECSR had a positive impact on
environmental commitment. This echoes with prior studies that indicated CSR can exert
positive influence on employee environmental commitment [20]. That is, when residents
perceive that ECSR strategies in the destination bring substantial improvement of the
natural environment and benefit them in various ways, they develop a closer bond with the
destination and identify themselves with this place, and residents show more dedication to
maintaining the ecological integrity of the destination.

Second, this research employed environmental identification and environmental com-
mitment to measure resident-environment relationship quality [9,27]. The relationship
between these two constructs was discussed and tested in this research. There are distinc-
tive differences between these two subdimensions of environmental relationship quality,
as previous research indicated [41]. Our findings demonstrated that environmental identi-
fication is directly and positively associated with environmental commitment (H3). This
supports prior research in which employees’ organizational identification was found to de-
termine their commitment to the organization [47,50,52]. Further, it offers new evidence to
this positive association by extending it to the rural destination context. This finding implies
that a higher match between residents’ self-images and the destination image contributes
to a higher level of residents’ commitment to protect the destination environment.

Third, direct and positive relationships between resident-environment relationship
quality and residents’ environmental citizenship behavior were confirmed by the results of
this research. In support of previous literature [9,62], the results show that residents’ envi-
ronmental identification is directly and positively related to their environmental citizenship
behavior in the private and public domains (H4, H5). Consistent with prior research on
employees’ environmental citizenship behavior [20,64], the findings of this study indicate
that environmental commitment triggers residents’ environmental citizenship behavior
in the private and public domains (H6, H7). These findings underline the importance of
environmental identification and environment commitment in driving residents’ private
and public environmental citizenship behavior in rural destinations.

Finally, as a vindication of prior research findings in workplace environmental citi-
zenship behavior and consumer green purchase intentions [24,66], results of this research
demonstrated that perceived ECSR significantly enhances residents’ private and public
environmental citizenship behavior (H8, H9). This means that when residents receive envi-
ronmental stimuli from the destination (e.g., perceived ECSR), they respond to this stimulus
in a positive manner, i.e., performing environmental citizenship behavior. This finding
emphasizes the pivotal role of the environmental stimulus in cultivating environmental
citizenship behavior among residents in the destinations. In addition, this research also
validated the mediating role of relationship quality variables in the impact of perceived
ECSR on environmental citizenship behavior. The indirect relationships between perceived
ECSR and environmental citizenship behavior suggested that developing a good relation-
ship with the environment can improve residents’ reliance on the destination, which in
turn encourages them to adopt environmental citizenship behavior.
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5.2. Theoretical Contributions

Underpinned by the SOR model, this research investigated how environmental cues
(i.e., perceived ECSR) and resident-environment relationship quality influence residents’
environmental citizenship behavior. This contributes to the literature on environmental
citizenship behavior in tourism research as follows.

First, this study constructed and examined a theoretical framework based on the
SOR model and the relationship quality theory for predicting residents’ environmental
citizenship behavior in rural destinations. Since previous research on environmental cit-
izenship behavior has been mainly approached from an employee perspective [11], this
study expands the literature on this topic by adding a destination resident perspective in
the tourism context. More importantly, this empirical effort indicates a direct pathway from
the stimulus (i.e., residents’ perceived ECSR) to the response (residents’ environmental
citizenship behavior) and indirect routes through the mediation of resident-environment
relationship quality variables (i.e., environmental identification and environmental commit-
ment). The findings of this research further validate the parsimony and robustness of the
SOR model through its application in the rural destination context, [33,35]. In summary, this
research enriches the literature on the antecedents of environmental citizenship behavior
and offers a novel perspective for understanding environmental citizenship behavior in the
tourism context [17].

Second, the current research proposed that the relational reciprocity between residents
and the destination environment can enhance residents’ perceptions of their identification
with destination images and obligation toward the environment, which in turn stimu-
late environmental citizenship practices. The results of this research established such a
connection between residents and destination environment (i.e., enhanced environmental
identification and environmental commitment) that facilitated environmental citizenship
behavior amongst residents. Relational constructs included in the conceptual framework
of the present research were verified to play substantial mediating roles. Despite the evi-
dence in marketing research and tourism research [55,59,60], limited studies have applied
environmental identification and environmental commitment to measure relationship qual-
ity and predict environmental citizenship behavior [9,27]. By taking both environmental
identification and environmental commitment into account, our research demonstrated
how residents’ identification with the destination, and commitment to environment con-
servation, promote residents to adopt citizenship behavior for maintaining environmental
sustainability in rural destinations. Therefore, the mediating functions of these relational
constructs must be acknowledged by scholars developing or extending the model presented
in this research.

Third, this study approached relationship quality from environmental identification
and environmental commitment. The correlation between these two sub-dimensions of
relationship quality was also investigated. We research showed that as two distinctive
notions representing relationship quality, environmental commitment is the positive out-
come of environmental identification, which aligns with prior findings [53]. This research
thus offers new evidence supporting the positive influence of environmental identification
on environmental commitment. By confirming the specific indirect paths from perceived
ECSR to environmental citizenship behavior (Table 5), it verifies the mediating role of
environmental commitment between the causal relationships among the perceived ECSR,
environmental identification and environmental citizenship behavior in the private and
public spheres. In sum, it allows us to understand the particular link between two sub-
dimensions of relationship quality, and how they work together to shape environmental
citizenship behavior among destination residents.

Lastly, unlike some research treating environmental citizenship behavior as a single-
dimensional concept [43], this research described them as a multi-dimensional concept en-
compassing behavior in the private and public domains. The empirical results indicate that
perceived ECSR can also affect residents’ environmental citizenship behavior in private homes
in addition to their behavior in the public areas. The results of the mediating effect anal-
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ysis imply that environmental identification and environmental commitment mediate the
relationships between perceived ECSR and two types of environmental citizenship behavior,
respectively. This not only supports previous research considering environmental citizenship
behavior as a multi-dimensional concept [10], but also confirms that the influence of perceived
ECSR on residents‘ environmental citizenship behavior can extend from the public domain to
the private domain. Overall, this research expands the body of knowledge on environmental
citizenship behavior in different spheres in the tourism context.

5.3. Managerial Implications

Empirical findings of this research highlight the importance of perceived ECSR and
resident-environment relationship quality in shaping environmental citizenship behavior,
which may offer the following practical implications for sustainability of rural destination
and destination management.

The results highlight the significance of perceived ECSR as the environmental stimulus
in developing environmental citizenship behavior among residents. Destination manage-
ment organizations should pay close attention to the implementation of ECSR strategies
and make it perceivable to residents. For example, Yucun Village broke with its heavy
reliance on the former pillar industry–mineral industry, which brought enormous financial
advantages but generated severe environmental disruption. Instead, the village launched
ecological restoration campaigns and developed rural tourism as the new major industry.
Solid waste separation was advocated in the public areas and at home. These measures
effectively improved the environmental quality of the village and stimulated residents’
psychological attachment to the place. Consequently, residents who perceived these ECSR
practices engaged in sustainable environmental behavior more willingly.

Moreover, our research confirms that relationship quality significantly mediates the
relationships between perceived ECSR and environmental citizenship behavior. It suggests
that practicing ECSR encourages residents to develop a stronger bond with the destination,
which in turn enhances their environmental identification and environmental commitment.
As a result, residents are more likely to adopt citizenship behavior for environmental
protection. For example, listening to residents’ voices is critical in making tourism de-
velopment plans, since the implementation of the plans depends on residents’ supports,
while these supports come from enhanced environmental identification and environmental
commitment among the residents. Interactive community initiatives and environmental
awareness events can be planned to showcase how the destination environment and the
residents’ well-being are mutually dependent. In addition, strategies can be made to estab-
lish a smooth communication channel between the destination management and residents.
These efforts improve resident-environment relationship quality which further facilitates
the adoption of environmental citizenship behavior amongst residents.

Lastly, the division of the private-sphere and public-sphere environmental citizenship
behavior implies that environmental citizenship behavior in these two domains are equally
important. Destination managers have to understand that the evaluation of residents’
environmental citizenship behavior should be approached not merely from the public
domain, but also the private one. Thus, they can gain a more comprehensive understanding
of how to measure residents’ environmental citizenship behavior, providing new insights
into making strategies to encourage residents’ sustainable behavior. In addition, destination
managers should take measures to leverage perceived ECSR and relationship quality
variables to influence residents’ environmental citizenship behavior both in the public and
private spheres.

6. Limitations and Future Research

This research had several limitations which may offer opportunities for future research.
First, relationship quality was divided into environmental identification and environmental
commitment. Future research may classify them into other subdimensions for a more
detailed and holistic understanding of how relationship quality variables affect environ-
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mental citizenship behavior. Second, the data were collected from one site to validate the
conceptual model, which may restrain its stability and generalizability. There were two
main reasons for doing so. One the one hand, considerable studies on destination residents
have used data obtained from a single study site and produced valuable empirical findings,
which validates the efficacy of this approach [88–92]. On the other hand, since living at a
place permanently usually results in residents having more concerns when answering the
questions, a door-to-door field survey is more difficult for the researchers compared to the
survey of tourists. Particularly, the potential risks posed by the coronavirus and epidemic
prevention and control measures add more difficulties at present. Thus, cross-validation
with other sites in different types of destinations (e.g., urban destinations) is recommended
when the conditions for the field survey improve in the future. Third, as cross-sectional
data were collected for this research, they may not comprehensively capture the causal rela-
tionships in this theoretical framework. Longitudinal data are thus suggested to re-examine
whether the effects presented in this research are durable in multiple timeframes [27].
Lastly, the SEM method was adopted to examine the proposed hypotheses. However, this
method is only applicable to symmetrical causal relationships. Recent research has involved
the application of fuzzy-set qualitative comparative analysis (fsQCA) for asymmetrical
relationships among variables [55]. Other interesting approaches should also be considered
for future research, such as experimental methods [93,94] and a hybrid method, such as
self-administrated questionnaires and semi-structural interviews [95,96].
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Appendix A

Table A1. Detailed measurements of all variables.

Construct Item Source

Perceived
Environmental CSR (ECSR)

ECSR1 This destination implements special programs to
minimize its negative impact on the natural environment.

[11]

ECSR2 This destination participates in activities which aim
to protect and improve the quality of the natural

environment.

ECSR3 This destination targets sustainable growth which
considers future generations.

ECSR4 This destination makes investments to create a better
life for future generations.
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Table A1. Cont.

Construct Item Source

Environmental identification
(EI)

EI1 I am very interested in what others think about the
natural environment of this destination.

[27]
EI2 When someone praises the environment of this

destination, it feels like a personal
compliment

EI3 When someone criticizes the environment of this
destination I would feel embarrassed

Environmental commitment
(EC)

EC1 In my mind, I am committed to maintaining the
greatest environmental interests of

this destination.

[27]
EC2 I strongly feel that I am closely related to the

environment of this destination.

EC3 In the future, I will be interested in strengthening the
connection with the environment of this destination.

EC4 I am expecting a strong connection with the
environment of this destination.

Private-sphere ECB

PRECB1 At home, I reduce the amount of energy I use.

[10]PRECB2 I recycle cans, bottles and papers.

PRECB3 I buy products that are friendly to the environment.

Public-sphere ECB

PUECB1 I vote for a candidate or referendum that supports
environmental protection.

[10]
PUECB2 I keep the surrounding environment clean.

PUECB3 I encourage people around me joining and
donating to environmental

organizations.

References
1. Rosalina, P.D.; Dupre, K.; Wang, Y. Rural Tourism: A Systematic Literature Review on Definitions and Challenges. J. Hosp. Tour.

Manag. 2021, 47, 134–149. [CrossRef]
2. Zheng, W.; Qiu, H.; Morrison, A.M.; Wei, W.; Zhang, X. Rural and Urban Land Tourism and Destination Image: A Dual-Case

Study Approach Examining Energy-Saving Behavior and Loyalty. Land 2022, 11, 146. [CrossRef]
3. Hassan, T.H.; Salem, A.E.; Abdelmoaty, M.A. Impact of Rural Tourism Development on Residents’ Satisfaction with the Local

Environment, Socio-Economy and Quality of Life in Al-Ahsa Region, Saudi Arabia. Int. J. Environ. Res. Public Health 2022, 19,
4410. [CrossRef]

4. Joung, D.; Lee, B.; Lee, J.; Lee, C.; Koo, S.; Park, C.; Kim, S.; Kagawa, T.; Park, B.-J. Measures to Promote Rural Healthcare Tourism
with a Scientific Evidence-Based Approach. Int. J. Environ. Res. Public Health 2020, 17, 3266. [CrossRef] [PubMed]

5. Vaishar, A.; Št’astná, M. Impact of the COVID-19 Pandemic on Rural Tourism in Czechia Preliminary Considerations. Curr. Issues
Tour. 2022, 25, 187–191. [CrossRef]

6. Rao, X.; Qiu, H.; Morrison, A.M.; Wei, W. Extending the Theory of Planned Behavior with the Self-Congruity Theory to Predict
Tourists’ Pro-Environmental Behavioral Intentions: A Two-Case Study of Heritage Tourism. Land 2022, 11, 2069. [CrossRef]

7. Su, L.; Jia, B.; Huang, Y. How Do Destination Negative Events Trigger Tourists’ Perceived Betrayal and Boycott? The Moderating
Role of Relationship Quality. Tour. Manag. 2022, 92, 104536. [CrossRef]

8. Su, L.; Yang, X.; Swanson, S.R. The Impact of Spatial-Temporal Variation on Tourist Destination Resident Quality of Life. Tour.
Manag. 2022, 93, 104572. [CrossRef]

9. Wang, S.; Wang, J.; Li, J.; Yang, F. Do Motivations Contribute to Local Residents’ Engagement in Pro-Environmental Behaviors?
Resident-Destination Relationship and Pro-Environmental Climate Perspective. J. Sustain. Tour. 2020, 28, 834–852. [CrossRef]

10. D’Arco, M.; Marino, V. Environmental Citizenship Behavior and Sustainability Apps: An Empirical Investigation. Transform. Gov.
People Process Policy 2022, 16, 185–202. [CrossRef]

11. Yin, C.; Ma, H.; Gong, Y.; Chen, Q.; Zhang, Y. Environmental CSR and Environmental Citizenship Behavior: The Role of
Employees’ Environmental Passion and Empathy. J. Clean. Prod. 2021, 320, 128751. [CrossRef]

http://doi.org/10.1016/j.jhtm.2021.03.001
http://doi.org/10.3390/land11020146
http://doi.org/10.3390/ijerph19074410
http://doi.org/10.3390/ijerph17093266
http://www.ncbi.nlm.nih.gov/pubmed/32392855
http://doi.org/10.1080/13683500.2020.1839027
http://doi.org/10.3390/land11112069
http://doi.org/10.1016/j.tourman.2022.104536
http://doi.org/10.1016/j.tourman.2022.104572
http://doi.org/10.1080/09669582.2019.1707215
http://doi.org/10.1108/TG-07-2021-0118
http://doi.org/10.1016/j.jclepro.2021.128751


Int. J. Environ. Res. Public Health 2022, 19, 16566 17 of 19

12. Ojedokun, O. Associations of the Five-Factor Personality Traits with Environmental Citizenship Behavior of Youth in a Nigerian
University Community. Manag. Environ. Qual. 2018, 29, 1135–1155. [CrossRef]

13. Nordlund, A.M.; Garvill, J. Value Structures behind Proenvironmental Behavior. Environ. Behav. 2002, 34, 740–756. [CrossRef]
14. Zhang, J.; Liu, J. Organizational Citizenship Behavior for the Environment: A Literature Review and Prospects. Foreign Econ.

Manag. 2016, 38, 35–48.
15. Lin, Z.; Wong, I.A.; Wu, S.; Lian, Q.L.; Lin, S.K. Environmentalists’ Citizenship Behavior: Gen Zers’ Eudaimonic Environmental

Goal Attainment. J. Sustain. Tour. 2022, 1–21. [CrossRef]
16. Luu, T.T. Green Human Resource Practices and Organizational Citizenship Behavior for the Environment: The Roles of Collective

Green Crafting and Environmentally Specific Servant Leadership. J. Sustain. Tour. 2019, 27, 1167–1196. [CrossRef]
17. Luu, T.T. Activating Tourists’ Citizenship Behavior for the Environment: The Roles of CSR and Frontline Employees’ Citizenship

Behavior for the Environment. J. Sustain. Tour. 2018, 26, 1178–1203.
18. Rahman, N.; Post, C. Measurement Issues in Environmental Corporate Social Responsibility (ECSR): Toward a Transparent,

Reliable, and Construct Valid Instrument. J. Bus. Ethics 2012, 105, 307–319. [CrossRef]
19. Su, L.; Swanson, S.R.; He, X. A Scale to Measure Residents Perceptions of Destination Social Responsibility. J. Sustain. Tour. 2020,

28, 873–897. [CrossRef]
20. Afsar, B.; Umrani, W.A. Corporate Social Responsibility and Pro-environmental Behavior at Workplace: The Role of Moral

Reflectiveness, Coworker Advocacy, and Environmental Commitment. Corp. Soc. Responsib. Environ. Manag. 2020, 27, 109–125.
[CrossRef]

21. Aljarah, A. The Nexus between Corporate Social Responsibility and Target-Based Customer Citizenship Behavior. J. Sustain. Tour.
2020, 28, 2044–2063. [CrossRef]

22. Farooq, M.S.; Salam, M. Nexus between CSR and DSIW: A PLS-SEM Approach. Int. J. Hosp. Manag. 2020, 86, 102437. [CrossRef]
23. Font, X.; Lynes, J. Corporate Social Responsibility in Tourism and Hospitality. J. Sustain. Tour. 2018, 26, 1027–1042. [CrossRef]
24. Latif, B.; Gunarathne, N.; Gaskin, J.; Ong, T.S.; Ali, M. Environmental Corporate Social Responsibility and Pro-Environmental

Behavior: The Effect of Green Shared Vision and Personal Ties. Resour. Conserv. Recycl. 2022, 186, 106572. [CrossRef]
25. Suganthi, L. Examining the Relationship between Corporate Social Responsibility, Performance, Employees’ Pro-Environmental

Behavior at Work with Green Practices as Mediator. J. Clean. Prod. 2019, 232, 739–750. [CrossRef]
26. Han, H.; Yu, J.; Kim, W. Environmental Corporate Social Responsibility and the Strategy to Boost the Airline’s Image and

Customer Loyalty Intentions. J. Travel Tour. Mark. 2019, 36, 371–383. [CrossRef]
27. Su, L.; Huang, S.; Pearce, J. Toward a Model of Destination Resident–Environment Relationship: The Case of Gulangyu, China. J.

Travel Tour. Mark. 2019, 36, 469–483. [CrossRef]
28. He, X.; Hu, D.; Swanson, S.R.; Su, L.; Chen, X. Destination Perceptions, Relationship Quality, and Tourist Environmentally

Responsible Behavior. Tour. Manag. Perspect. 2018, 28, 93–104. [CrossRef]
29. Lee, Y.-K.; Kim, Y.; Lee, K.H.; Li, D. The Impact of CSR on Relationship Quality and Relationship Outcomes: A Perspective of

Service Employees. Int. J. Hosp. Manag. 2012, 31, 745–756. [CrossRef]
30. Mohammad Shafiee, M.; Tabaeeian, R.A. The Impact of Corporate Social Responsibility on Relationship Quality and Customer

Citizenship Behavior: Hotel Reputation as a Moderator. J. Qual. Assur. Hosp. Tour. 2021, 23, 1136–1158. [CrossRef]
31. Su, L.; Wang, L.; Law, R.; Chen, X.; Fong, D. Influences of Destination Social Responsibility on the Relationship Quality with

Residents and Destination Economic Performance. J. Travel Tour. Mark. 2017, 34, 488–502. [CrossRef]
32. Mehrabian, A.; Russell, J.A. An Approach to Environmental Psychology; MIT Press: Cambridge, MA, USA, 1974.
33. Su, L.; Hsu, M.K.; Boostrom, R.E. From Recreation to Responsibility: Increasing Environmentally Responsible Behavior in

Tourism. J. Bus. Res. 2020, 109, 557–573. [CrossRef]
34. Han, H.; Lee, J.-S.; Koo, B. Impact of Green Atmospherics on Guest and Employee Well-Being Response, Place Dependence, and

Behavior in the Luxury Hotel Sector. J. Sustain. Tour. 2021, 29, 1613–1634. [CrossRef]
35. Qiu, H.; Wang, X.; Wu, M.-Y.; Wei, W.; Morrison, A.M.; Kelly, C. The Effect of Destination Source Credibility on Tourist

Environmentally Responsible Behavior: An Application of Stimulus-Organism-Response Theory. J. Sustain. Tour. 2022, 1–21.
[CrossRef]

36. Eroglu, S.A.; Machleit, K.A.; Davis, L.M. Atmospheric Qualities of Online Retailing. J. Bus. Res. 2001, 54, 177–184. [CrossRef]
37. Baker, J.; Grewal, D.; Parasuraman, A.P. The Influence of Store Environment on Quality Inferences and Store Image. J. Acad. Mark.

Sci. 1994, 22, 328–339. [CrossRef]
38. Turker, D. How Corporate Social Responsibility Influences Organizational Commitment. J. Bus. Ethics 2009, 89, 189–204.

[CrossRef]
39. Clayton, S.; Opotow, S. Identity and the Natural Environment: The Psychological Significance of Nature; MIT Press: Cambridge, MA,

USA, 2003.
40. Davis, J.L.; Green, J.D.; Reed, A. Interdependence with the Environment: Commitment, Interconnectedness, and Environmental

Behavior. J. Environ. Psychol. 2009, 29, 173–180. [CrossRef]
41. van Knippenberg, D.; Sleebos, E. Organizational Identification versus Organizational Commitment: Self-Definition, Social

Exchange, and Job Attitudes. J. Organ. Behav. 2006, 27, 571–584. [CrossRef]
42. Lee, S.; Ha, S.; Widdows, R. Consumer Responses to High-Technology Products: Product Attributes, Cognition, and Emotions. J.

Bus. Res. 2011, 64, 1195–1200. [CrossRef]

http://doi.org/10.1108/MEQ-02-2018-0040
http://doi.org/10.1177/001391602237244
http://doi.org/10.1080/09669582.2022.2108042
http://doi.org/10.1080/09669582.2019.1601731
http://doi.org/10.1007/s10551-011-0967-x
http://doi.org/10.1080/09669582.2019.1708372
http://doi.org/10.1002/csr.1777
http://doi.org/10.1080/09669582.2020.1789155
http://doi.org/10.1016/j.ijhm.2019.102437
http://doi.org/10.1080/09669582.2018.1488856
http://doi.org/10.1016/j.resconrec.2022.106572
http://doi.org/10.1016/j.jclepro.2019.05.295
http://doi.org/10.1080/10548408.2018.1557580
http://doi.org/10.1080/10548408.2019.1568954
http://doi.org/10.1016/j.tmp.2018.08.001
http://doi.org/10.1016/j.ijhm.2011.09.011
http://doi.org/10.1080/1528008X.2021.1955238
http://doi.org/10.1080/10548408.2016.1193101
http://doi.org/10.1016/j.jbusres.2018.12.055
http://doi.org/10.1080/09669582.2020.1861456
http://doi.org/10.1080/09669582.2022.2067167
http://doi.org/10.1016/S0148-2963(99)00087-9
http://doi.org/10.1177/0092070394224002
http://doi.org/10.1007/s10551-008-9993-8
http://doi.org/10.1016/j.jenvp.2008.11.001
http://doi.org/10.1002/job.359
http://doi.org/10.1016/j.jbusres.2011.06.022


Int. J. Environ. Res. Public Health 2022, 19, 16566 18 of 19

43. Yu, T.-K.; Lin, F.-Y.; Kao, K.-Y.; Chao, C.-M.; Yu, T.-Y. An Innovative Environmental Citizen Behavior Model: Recycling Intention
as Climate Change Mitigation Strategies. J. Environ. Manag. 2019, 247, 499–508. [CrossRef] [PubMed]

44. Lazarus, R.S. Cognition and Motivation in Emotion. Am. Psychol. 1991, 46, 352–367. [CrossRef] [PubMed]
45. Smith, C.A.; Ellsworth, P.C. Patterns of Cognitive Appraisal in Emotion. J. Pers. Soc. Psychol. 1985, 48, 813–838. [CrossRef]

[PubMed]
46. Swimberghe, K.R.; Wooldridge, B.R. Drivers of Customer Relationships in Quick-Service Restaurants: The Role of Corporate

Social Responsibility. Cornell Hosp. Q. 2014, 55, 354–364. [CrossRef]
47. Kim, H.-R.; Lee, M.; Lee, H.-T.; Kim, N.-M. Corporate Social Responsibility and Employee–Company Identification. J. Bus. Ethics

2010, 95, 557–569. [CrossRef]
48. Park, S.-Y.; Levy, S.E. Corporate Social Responsibility: Perspectives of Hotel Frontline Employees. Int. J. Contemp. Hosp. Manag.

2014, 26, 332–348. [CrossRef]
49. Raineri, N.; Paillé, P. Linking Corporate Policy and Supervisory Support with Environmental Citizenship Behaviors: The Role of

Employee Environmental Beliefs and Commitment. J. Bus. Ethics 2016, 137, 129–148. [CrossRef]
50. Chevalier, S.; Huart, I.; Coillot, H.; Odry, D.; Mokounkolo, R.; Gillet, N.; Fouquereau, E. How to Increase Affective Organizational

Commitment among New French Police Officers. The Role of Trainers and Organizational Identification. Police Pract. Res. 2019,
21, 562–575. [CrossRef]

51. Russo, T.C. Organizational and Professional Identification: A Case of Newspaper Journalists. Manag. Commun. Q. 1998, 12,
72–111. [CrossRef]

52. Shrand, B.; Ronnie, L. Commitment and Identification in the Ivory Tower: Academics’ Perceptions of Organisational Support and
Reputation. Stud. High. Educ. 2021, 46, 285–299. [CrossRef]

53. Cantor, D.E.; Morrow, P.C.; Montabon, F. Engagement in Environmental Behaviors Among Supply Chain Management Employees:
An Organizational Support Theoretical Perspective. J. Supply Chain Manag. 2012, 48, 33–51. [CrossRef]

54. Kim, W.G.; Cha, Y. Antecedents and Consequences of Relationship Quality in Hotel Industry. Int. J. Hosp. Manag. 2002, 21,
321–338. [CrossRef]

55. Rao, X.; Qiu, H.; Morrison, A.M.; Wei, W.; Zhang, X. Predicting Private and Public Pro-Environmental Behaviors in Rural Tourism
Contexts Using SEM and FsQCA: The Role of Destination Image and Relationship Quality. Land 2022, 11, 448. [CrossRef]

56. Zhou, X.; Tang, C.; Lv, X.; Xing, B. Visitor Engagement, Relationship Quality, and Environmentally Responsible Behavior. Int. J.
Environ. Res. Public Health 2020, 17, 1151. [CrossRef] [PubMed]

57. Frumkin, H. Beyond Toxicity: Human Health and the Natural Environment. Am. J. Prev. Med. 2001, 20, 234–240. [CrossRef]
58. Mayer, F.S.; Frantz, C.M. The Connectedness to Nature Scale: A Measure of Individuals’ Feeling in Community with Nature. J.

Environ. Psychol. 2004, 24, 503–515. [CrossRef]
59. De Cannière, M.H.; De Pelsmacker, P.; Geuens, M. Relationship Quality and the Theory of Planned Behavior Models of Behavioral

Intentions and Purchase Behavior. J. Bus. Res. 2009, 62, 82–92. [CrossRef]
60. De Cannière, M.H.; De Pelsmacker, P.; Geuens, M. Relationship Quality and Purchase Intention and Behavior: The Moderating

Impact of Relationship Strength. J. Bus. Psychol. 2010, 25, 87–98. [CrossRef]
61. Huntley, J.K. Conceptualization and Measurement of Relationship Quality: Linking Relationship Quality to Actual Sales and

Recommendation Intention. Ind. Mark. Manag. 2006, 35, 703–714. [CrossRef]
62. Su, L.; Swanson, S.R.; Chen, X. Reputation, Subjective Well-Being, and Environmental Responsibility: The Role of Satisfaction and

Identification. J. Sustain. Tour. 2018, 26, 1344–1361. [CrossRef]
63. Daily, B.F.; Bishop, J.W.; Govindarajulu, N. A Conceptual Model for Organizational Citizenship Behavior Directed Toward the

Environment. Bus. Soc. 2009, 48, 243–256. [CrossRef]
64. Abbas, A.; Chengang, Y.; Zhuo, S.; Bilal; Manzoor, S.; Ullah, I.; Mughal, Y.H. Role of Responsible Leadership for Organizational

Citizenship Behavior for the Environment in Light of Psychological Ownership and Employee Environmental Commitment: A
Moderated Mediation Model. Front. Psychol. 2022, 12, 756570. [CrossRef] [PubMed]

65. Duarte, A.P.; Mouro, C. Environmental Corporate Social Responsibility and Workplace Pro-Environmental Behaviors: Person-
Organization Fit and Organizational Identification’s Sequential Mediation. Int. J. Environ. Res. Public Health 2022, 19, 10355.
[CrossRef] [PubMed]

66. Vu, D.M.; Ha, N.T.; Ngo, T.V.N.; Pham, H.T.; Duong, C.D. Environmental Corporate Social Responsibility Initiatives and Green
Purchase Intention: An Application of the Extended Theory of Planned Behavior. Soc. Responsib. J. 2021, 18, 1627–1645. [CrossRef]

67. Cropanzano, R.; Mitchell, M.S. Social Exchange Theory: An Interdisciplinary Review. J. Manag. 2005, 31, 874–900. [CrossRef]
68. Lee, C.-F.; Huang, H.-I.; Yeh, H.-R. Developing an Evaluation Model for Destination Attractiveness: Sustainable Forest Recreation

Tourism in Taiwan. J. Sustain. Tour. 2010, 18, 811–828. [CrossRef]
69. Su, L.; Chen, H.; Huang, Y. The Influence of Tourists’ Monetary and Temporal Sunk Costs on Destination Trust and Visit Intention.

Tour. Manag. Perspect. 2022, 42, 100968. [CrossRef]
70. Su, L.; Pan, L.; Huang, Y. How Does Destination Crisis Event Type Impact Tourist Emotion and Forgiveness? The Moderating

Role of Destination Crisis History. Tour. Manag. 2023, 94, 104636. [CrossRef]
71. Su, L.; Yang, X.; Huang, Y. How Do Tourism Goal Disclosure Motivations Drive Chinese Tourists’ Goal-Directed Behaviors? The

Influences of Feedback Valence, Affective Rumination, and Emotional Engagement. Tour. Manag. 2022, 90, 104483. [CrossRef]

http://doi.org/10.1016/j.jenvman.2019.06.101
http://www.ncbi.nlm.nih.gov/pubmed/31255964
http://doi.org/10.1037/0003-066X.46.4.352
http://www.ncbi.nlm.nih.gov/pubmed/2048794
http://doi.org/10.1037/0022-3514.48.4.813
http://www.ncbi.nlm.nih.gov/pubmed/3886875
http://doi.org/10.1177/1938965513519008
http://doi.org/10.1007/s10551-010-0440-2
http://doi.org/10.1108/IJCHM-01-2013-0034
http://doi.org/10.1007/s10551-015-2548-x
http://doi.org/10.1080/15614263.2019.1658582
http://doi.org/10.1177/0893318998121003
http://doi.org/10.1080/03075079.2019.1630810
http://doi.org/10.1111/j.1745-493X.2011.03257.x
http://doi.org/10.1016/S0278-4319(02)00011-7
http://doi.org/10.3390/land11030448
http://doi.org/10.3390/ijerph17041151
http://www.ncbi.nlm.nih.gov/pubmed/32059569
http://doi.org/10.1016/S0749-3797(00)00317-2
http://doi.org/10.1016/j.jenvp.2004.10.001
http://doi.org/10.1016/j.jbusres.2008.01.001
http://doi.org/10.1007/s10869-009-9127-z
http://doi.org/10.1016/j.indmarman.2005.05.011
http://doi.org/10.1080/09669582.2018.1443115
http://doi.org/10.1177/0007650308315439
http://doi.org/10.3389/fpsyg.2021.756570
http://www.ncbi.nlm.nih.gov/pubmed/35211051
http://doi.org/10.3390/ijerph191610355
http://www.ncbi.nlm.nih.gov/pubmed/36011990
http://doi.org/10.1108/SRJ-06-2021-0220
http://doi.org/10.1177/0149206305279602
http://doi.org/10.1080/09669581003690478
http://doi.org/10.1016/j.tmp.2022.100968
http://doi.org/10.1016/j.tourman.2022.104636
http://doi.org/10.1016/j.tourman.2021.104483


Int. J. Environ. Res. Public Health 2022, 19, 16566 19 of 19

72. Yucun Village: Being “Green, Rich, and Beautiful” Thanks to the “Two Mountains” Concept. Available online: https://www.mct.
gov.cn/whzx/qgwhxxlb/zj/202004/t20200410_852414.htm (accessed on 29 August 2022).

73. Yucun: Best Tourism Villages. Available online: https://www.unwto.org/tourism-villages/en/villages/yucun/2021 (accessed
on 29 August 2022).

74. Yucun Village Selected as “Zhejiang International Cultural Exchange Base”. Available online: http://www.anji.gov.cn/art/2022
/1/7/art_1229211475_58913705.html (accessed on 27 October 2022).

75. Nunnally, J.C. Psychometric Theory; McGraw-Hill: New York, NY, USA, 1967.
76. Kline, R.B. Principles and Practice of Structural Equation Modeling; Guilford Press: New York, NY, USA, 1998.
77. Qiu, H.; Wang, X.; Wei, W.; Morrison, A.M.; Wu, M.-Y. Breaking Bad: How Anticipated Emotions and Perceived Severity Shape

Tourist Civility? J. Sustain. Tour. 2022, 1–21. [CrossRef]
78. Podsakoff, P.M.; Organ, D.W. Self-Reports in Organizational Research: Problems and Prospects. J. Manag. 1986, 12, 531–544.

[CrossRef]
79. Su, L.; Pan, L.; Wen, J.; Phau, I. Effects of Tourism Experiences on Tourists’ Subjective Well-Being through Recollection and

Storytelling. J. Vacat. Mark. 2022. [CrossRef]
80. Su, L.; Hsu, M.K.; Huels, B. First-Time versus Repeat Tourists: Resistance to Negative Information. J. Serv. Theory Pract. 2022, 32,

258–282. [CrossRef]
81. Cao, J.; Qiu, H.; Morrison, A.M.; Wei, W. The Role of Social Capital in Predicting Tourists’ Waste Sorting Intentions in Rural

Destinations: Extending the Theory of Planned Behavior. Int. J. Environ. Res. Public Health 2022, 19, 12789. [CrossRef] [PubMed]
82. Hair, J.F.; Black, W.C.; Babin, B.J.; Anderson, R.E. Multivariate Data Analysis, 7th ed.; Prentice Hall: New York, NY, USA, 2009.
83. Qiu, H.; Wang, X.; Morrison, A.M.; Kelly, C.; Wei, W. From Ownership to Responsibility: Extending the Theory of Planned

Behavior to Predict Tourist Environmentally Responsible Behavioral Intentions. J. Sustain. Tour. 2022, 1–24. [CrossRef]
84. Su, L.; Yang, X.; Huang, Y. Tourists’ Goal-Directed Behaviors: The Influences of Goal Disclosure, Goal Commitment, and Temporal

Distance. J. Travel Res. 2022, 61, 940–960. [CrossRef]
85. Zheng, W.; Qiu, H.; Morrison, A.M.; Wei, W.; Zhang, X. Landscape and Unique Fascination: A Dual-Case Study on the

Antecedents of Tourist Pro-Environmental Behavioral Intentions. Land 2022, 11, 479. [CrossRef]
86. Cohen, J. Statistical Power Analysis for the Behavioral Sciences, 2nd ed.; Routledge: New York, NY, USA, 1988.
87. Su, L.; Cheng, J.; Wen, J.; Kozak, M.; Teo, S. Does Seeing Deviant Other-Tourist Behavior Matter? The Moderating Role of Travel

Companions. Tour. Manag. 2022, 88, 104434. [CrossRef]
88. Erul, E.; Woosnam, K.M.; McIntosh, W.A. Considering Emotional Solidarity and the Theory of Planned Behavior in Explaining

Behavioral Intentions to Support Tourism Development. J. Sustain. Tour. 2020, 28, 1158–1173. [CrossRef]
89. Zaman, U.; Aktan, M.; Agrusa, J.; Khwaja, M.G. Linking Regenerative Travel and Residents’ Support for Tourism Development in

Kaua’i Island (Hawaii): Moderating-Mediating Effects of Travel-Shaming and Foreign Tourist Attractiveness. J. Travel Res. 2022.
[CrossRef]

90. Su, L.; Swanson, S.R. The Effect of Personal Benefits from, and Support of, Tourism Development: The Role of Relational Quality
and Quality-of-Life. J. Sustain. Tour. 2020, 28, 433–454. [CrossRef]

91. Kim, G.; Duffy, L.N.; Moore, D. Importance of Residents’ Perception of Tourists in Establishing a Reciprocal Resident-Tourist
Relationship: An Application of Tourist Attractiveness. Tour. Manag. 2023, 94, 104632. [CrossRef]

92. Wu, M.-Y.; Tong, Y.; Li, Q.; Wall, G.; Wu, X. Interaction Rituals and Social Relationships in a Rural Tourism Destination. J. Travel
Res. 2022. [CrossRef]

93. He, X.; Cheng, J.; Swanson, S.R.; Su, L.; Hu, D. The Effect of Destination Employee Service Quality on Tourist Environmentally Re-
sponsible Behavior: A Moderated Mediation Model Incorporating Environmental Commitment, Destination Social Responsibility
and Motive Attributions. Tour. Manag. 2022, 90, 104470. [CrossRef]

94. Su, L.; Chen, H.; Huang, Y. How Does Negative Destination Publicity Influence Residents’ Shame and Quality of Life? The
Moderating Role of Perceived Destination Resilience. J. Sustain. Tour. 2022, 1–25. [CrossRef]

95. Li, Y.; Zhang, C.; Laroche, M. Is Beauty a Premium? A Study of the Physical Attractiveness Effect in Service Encounters. J. Retail.
Consum. Serv. 2019, 50, 215–225. [CrossRef]

96. Qin, X.; Luo, Q. External Pressures or Internal Motives? Investigating the Determinants of Exhibitors’ Willingness to Adopt
Eco-Exhibiting. J. Sustain. Tour. 2022, 30, 704–722. [CrossRef]

https://www.mct.gov.cn/whzx/qgwhxxlb/zj/202004/t20200410_852414.htm
https://www.mct.gov.cn/whzx/qgwhxxlb/zj/202004/t20200410_852414.htm
https://www.unwto.org/tourism-villages/en/villages/yucun/2021
http://www.anji.gov.cn/art/2022/1/7/art_1229211475_58913705.html
http://www.anji.gov.cn/art/2022/1/7/art_1229211475_58913705.html
http://doi.org/10.1080/09669582.2022.2108039
http://doi.org/10.1177/014920638601200408
http://doi.org/10.1177/13567667221101414
http://doi.org/10.1108/JSTP-04-2020-0076
http://doi.org/10.3390/ijerph191912789
http://www.ncbi.nlm.nih.gov/pubmed/36232090
http://doi.org/10.1080/09669582.2022.2116643
http://doi.org/10.1177/00472875211000446
http://doi.org/10.3390/land11040479
http://doi.org/10.1016/j.tourman.2021.104434
http://doi.org/10.1080/09669582.2020.1726935
http://doi.org/10.1177/00472875221098934
http://doi.org/10.1080/09669582.2019.1680681
http://doi.org/10.1016/j.tourman.2022.104632
http://doi.org/10.1177/00472875221130495
http://doi.org/10.1016/j.tourman.2021.104470
http://doi.org/10.1080/09669582.2022.2108043
http://doi.org/10.1016/j.jretconser.2019.04.016
http://doi.org/10.1080/09669582.2021.1881104

	Introduction 
	Literature Review and Hypotheses Development 
	Stimulus-Organism-Response Model 
	Stimuli: Environmental Corporate Social Responsibility 
	Organism: Environmental Relationship Quality 
	Response: Environmental Citizenship Behavior 

	Hypotheses Development 
	Relationships between Stimulus and Organism 
	Relationship between Relationship Quality Variables 
	Relationships between Organism and Response 
	Relationships between Stimulus and Response 


	Method 
	Measurement 
	Pretest of the Measurements 
	Data Collection and Sample 

	Data Analysis 
	Common Method Variance Test 
	Measurement Model Test 
	Structural Model Test 
	Mediating Effect Analysis 
	Explanatory Power of the Conceptual Model 

	Conclusions and Implications 
	Conclusions 
	Theoretical Contributions 
	Managerial Implications 

	Limitations and Future Research 
	Appendix A
	References

