PALGRAVE STUDIES OF
MARKETING IN EMERGING ECONOMIES

Green Marketing
in Emerging Economies
A Communications Perspective

Edited by Emmanuel Mogaiji - Ogechi Adeola
Isaiah Adisa - Robert E. Hinson - Chipo Mukonza
Ayca Can Kirgiz

palgravesgs;
macmillame:*

Green Marketing in Emerging Economies pp 253-274Cite as



https://link.springer.com/book/10.1007/978-3-030-82572-0
https://link.springer.com/chapter/10.1007/978-3-030-82572-0_11#citeas

A Theoretical Framework for the
Influence of Green Marketing
Communication on Consumer Behaviour
in Emerging Economies

e Nguyen Phong Nguyen &
e Emmanuel Moqgaji

o Chapter
e First Online: 03 January 2022

e 847 Accesses |
e 11 Citations

Part of the Palgrave Studies of Marketing in Emerging Economies book series
(PSMEE)

Abstract

Marketing is grounded on the premise that a business’s communications can influence public
perceptions about the business and its offerings. By extension, both perceptions and attitudes
are key antecedents for purchase intention and buying evaluation. This chapter presents a
conceptual framework for the influence of green marketing communication on consumer
behaviour, focusing on emerging economies. First, the chapter proposes a new detailed
framework that maps the flow/processes from the guiding principles of brands’
communication to customer engagement and feedback. Second, the chapter reviews and
organises the research literature around the key concepts comprising the framework in the
interdisciplinary nexus of green marketing communication and emerging economies using the
newly proposed framework. The chapter presents information that will enable brands to
understand better the contexts in which they are communicating. Finally, the chapter
discusses the implications for brands, marketing practitioners and other stakeholders in
communicating their messages in emerging economies.
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