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THE ART OF CUTTING THROUGH THE NOISE




IS YOUR CONTENT

= Engaging

= Commanding of attention
= Unique

= Different

= Unexpected

= Something worth pausing for?



WHY DOES CONTENT GO VIRAL?

= Because it triggers a certain level of emotional intensity and arousal demanding of action

e

= Your position in the virality network also helps!



BRANDING IN THE AGE OF SOCIAL MEDIA

How brands become icons: Cultural Branding - Douglas Holt.

= Map the cultural orthodoxy

= Locate the cultural opportunity

= Target the crowdculture — your tribe!
= Diffuse the new ideology

Keep innovating using cultural flashpoints, and remember, the sooner
you realise people are not on Social Media to see you branded
content, the better!



ACTIVITY

= Analyse your own social media behaviour. Go to Facebook, check your activity log.

= What types of posts do you most engage with?
= Identify pages you engage with.
= Draw a persona of your digital self.

= Your experiences: Social? Educational? Entertainment? Friendship?



YOUR BUSINESS ON SOCIAL MEDIA

= What platforms? Why?
= What are the platforms insights telling you?

= [dentify one of the most engaging posts on your page. What are the reasons for

such high engagement?

= What type of audience are engaging with your posts? Their personas?



ol THE WORLD’S MOST-USED SOCIAL PLATFORMS

THE LATEST GLOBAL ACTIVE USER FIGURES (IN MILLIONS) FOR A SELECTION OF THE WORLD'S TOP SOCIAL MEDIA PLATFORMS*

FACEBOOK
YOUTUBE

WHATSAPP

Fe mesSENGER * | 1,300
instacrav: | 1,221
wenon /weckar [ 1,213
nerox: [ 689

oo [N 617

oourn- [ 600
sinaweso' [N 511
reeceav' [N 500

snarcHar [ 498
m DATA UPDATED TO:
E——
KUAISHOU 25 JANUARY 2021
pnteresT [ 442

oo [ 430

wier: [ 353

avora” [ 300

o szg:fcgs A ~ ENER A g o e i e st e ey v o e s B s i e are dHOOtSUlte
. VEUSER AGUSE. SO MONEH ¢ USER FIGURI s social



https://www.slideshare.net/DataReportal/digital-2020-october-global-statshot-report-october-2020-v01

il REASONS FOR USING SOCIAL MEDIA

PRIMARY REASONS WHY GLOBAL INTERNET USERS AGED 16 TO 64 USE SOCIAL MEDIA

STAY UP-TO-DATE WITH NEWS AND CURRENT EVENTS 36.5%

FIND FUNNY OR ENTERTAINING CONTENT

STAY IN TOUCH WITH WHAT MY FRIENDS ARE DOING

7.9%
e AR PRODUCTS TOBUY
2885

251%

MAKE SURE | DON'T MISS OUT ON ANYTHING ("FOMO")
WATCH OR FOLLOW SPORTS EVENTS

FOLLOW CELEBRITIES AND CELEBRITY NEWS

SHARE DETAILS OF WHAT I'M DOING INMY DAILY LIFE
PROMOTE OR SUPPORT CHARITABLE CAUSES
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social




JAN mVLY: OF SOCIAL MEDIA FOR BRAND RESEARCH

PERCENTAGE OF C ) SERS WHO VISIT SOCIAL NETWORKS TO SEARCH FOR INFORMATION ABOUT BRANDS
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PROFILE OF FACEBOOK'S ADVERTISING AUDIENCE

SHARE OF FACEBOOK'S GLOBAL ADVERTISING AUDIENCE" BY AGE GROUP AND GENDER"
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KNOW YOUR AUDIENCE

= Fear of flying...



THE LIKE ECONOMY

= What it is like to be liked
= A like’s worth

= Are your followers following?
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