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§ Engaging

§ Commanding of attention

§ Unique 

§ Different

§ Unexpected

§ Something worth pausing for?



§ Unique

§ Different

§ Commanding of attention

§ Unexpected 

§ Funny

§ Interesting

§ Engaging

§ Because it triggers a certain level of emotional intensity and arousal demanding of action

§ Your position in the virality network also helps! 



How brands become icons: Cultural Branding - Douglas Holt.  

§ Map the cultural orthodoxy
§ Locate the cultural opportunity
§ Target the crowdculture – your tribe! 
§ Diffuse the new ideology

Keep innovating using cultural flashpoints, and remember, the sooner 
you realise people are not on Social Media to see you branded 
content, the better!



§ Analyse your own social media behaviour. Go to Facebook, check your activity log. 

§ What types of posts do you most engage with?
§ Identify pages you engage with. 
§ Draw a persona of your digital self. 

§ Your experiences: Social? Educational? Entertainment? Friendship? 



§ What platforms? Why?

§ What are the platforms insights telling you? 

§ Identify one of the most engaging posts on your page. What are the reasons for 

such high engagement?

§ What type of audience are engaging with your posts? Their personas?
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§ Fear of flying…



§ What it is like to be liked

§ A like’s worth

§ Are your followers following?
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