
Table 2.  

Overall effect sizes for each Influencing Factor 

Model Effect 

size 

95 % 

CI LL 

95 % 

CI UL 

Z p Q df p I2 τ 2 SE Variance τ 

Positive Emotions             

Fixed 0.12 0.088 0.146 7.87 <0.001 55.48 3 <0.001 94.59 0.03 0.03 0.001 0.17 

Random 0.24 0.066 0.400 2.68   0.007         

              

Negative Emotions             

Fixed 0.54 0.443 0.670 -5.76 <0.001 52.23 3 <0.001 94.26 0.75 0.67 0.45 0.87 

Random 0.50 0.207 1.194 -1.56   0.118         

              

Subjective Norms             

Fixed 0.020 0.015 0.025 7.46 <0.001 805.86 27 <0.001 96.65 0.03 0.03 0.001 0.17 

Random 0.256 0.190 0.319 7.45 <0.001         

              

Societal Norms             

Fixed 0.16 0.126 0.202 8.32 <0.001 388.72 4 <0.001 98.97 0.20 0.15 0.02 0.45 

Random 0.24 -0.149 0.562 1.21   0.226         

              

Moral Norms             

Fixed 0.33 0.262 0.400 8.72 <0.001 36.26 3 <0.001 91.73 0.08 0.07 0.005 0.28 

Random 0.28 0.003 0.516 1.98   0.048         
 


