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Background
• Companies spend a considerable amount of money to 

develop their brand identities. It is not a cheap 
commercial endeavour. 

• Given the importance of brand identities as intangible 
assets for organisations, the ability to strategically 
manage them is critical (Keller, 2014). 

• For brands to be trusted, a consisted continuous identity 
is required (Burmann & Zeplin, 2005).

• A coherent brand architecture contributes to the 
companies’ overall marketing strategy (Sanchez, 2004).



Background

In 2000, Landor, a famous San Francisco based design agency 
replaced BP’s their logo with a new design, the “Helios” – the 
name of the Greek sun god costing over $200 million. 



Background

In 2008, Arnell group redesigned the Pepsi logo costing $1 million.



Background

London 2012 Olympics logo was designed by Wolff Olins, a 
London-based brand consultancy firm at the cost of $625,000.



What is a Brand Guideline?
▪ A brand guideline is a document that provides detailed 

information about the brand. 

▪ It highlights the brand values and identities, set out detailed 
information about the brand identities, set the rule about the 
composition, design and general use of a brand identity and 
present examples and templates of marketing collaterals.

▪ Andrys (2019) described it as the owner’s manual on how to 
“use” their brands. It explains how Organisations wants their 
stakeholders to see their brands. 





Who prepares the Guideline?
▪

▪

▪





The Nike Swoosh corporate trademark was created in 1971 

by Carolyn Davidson while she was a graphic design student at 

Portland State University. She was originally paid $35 for her work. 



Artist Simon Oxley designed the now-famous Twitter bird logo 

which was Twitter bought on iStockphoto for $15, then Twitter was 

an upcoming start-up company.





Who uses the Guideline?
Internal Users - These are employees of the companies 
working across different department and the different 
offices/departments. Staff must understand clearly how to 
represent the brand.

External Users - They are vendors, contractors or design 
agencies working with the brand. They may not have a full 
understanding of the brand; the brand guidelines provide that 
information from the brand’s perspective and help them 
communicate the brand effectively. 



What is the Content?
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What is the Content?
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Why is the Guideline important?

▪

▪

▪

▪



Moving Forward…

▪

▪

▪

▪

▪



It’s not about the size,
It’s about consistency.




