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€250m public 
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government, EU

2002 – 2007 30% 
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growth
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in Europe 2003-2013



EUROPEAN TOURIST ARRIVALS

DROPPED BY 9% IN 2009 AND 10% 
IN 2010

2010-11 +4%

2012-13 +3%

2013-14 +4%
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DEPRESSED INTERNAL (EU) 
& DOMESTIC MARKETS
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• CULTURE IS A GREAT TOOL FOR:

– BRANDING AND MARKETING

– INCREASING SPENDING BY YOUR VISITORS

– DEVELOPING YOUR CITIES

• BUT…CULTURE DOESN’T ALWAYS GIVE YOU ECONOMIC

GROWTH SO DEVELOP CULTURAL TOURISM WITH

– EVENTS

– BUSINESS TOURISM

– OTHER PROGRAMMES LIKE…
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