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Dr. Jonathan A.J. Wilson is an academic, consultant, speaker, and journalist with industry experience spanning 20 years. His varied experiences, which include being a chemistry and life sciences graduate, alongside a career in advertising, have taken him throughout Europe, the Muslim world, and Asia. 
Jon is Editor-in-Chief of the Journal of Islamic Marketing; blogs for the Huffington Post; writes for Zawya Thomson Reuters, and Aquila Style magazine (Singapore); and is an Associate Member of the UK All Party Parliamentary Group (APPG) on Islamic Finance and Diversity in Financial Markets. 
Over the last 5 years, Jon has spoken at conferences on over 85 occasions to academics and practitioners internationally; and has published over 140 pieces of work. He has received media coverage from amongst others: Amilin TV, Astro Awani, BBC, The Guardian (UK), Republika, Sky News Arabia, Thomson Reuters, and The Times (UK).
Jon also practises Iaido and Kendo under Fujii Okimitsu Sensei; and has written and spoken widely about the common ground between Muslim and Japanese culture and the potential opportunities available to harmonise cultural and business practices. 













The Industrialization and Operationalization of Halal consumption
- a management perspective
Dr. Jonathan A.J. Wilson



Talk Overview
Dr Wilson aims to share his thoughts and findings concerning the management issues concerning the Industrialization and Operationalization of Halal commodities, linked to consumption and consumerism.
Halal in the current marketplace is demonstrating tendencies towards a reliance on being product driven - where, product quality and compliance drives the atomization and judging of ingredients. However, Dr Wilson raises the question whether commercial Halal practices should be more people-driven and people-centric? 
Furthermore, Dr Wilson finds that three arguments are usually presented to justify the imperative for operationalizing Halal business models, which are: an Economic argument; Consumer-based perspective; and Geopolitical imperative. 
[bookmark: _GoBack]Nevertheless, within these there still remain gaps of understanding and further opportunities, which will be discussed. A focus of Dr Wilson’s talk is to encourage new conceptual arguments of relevance and practical use when creating Halal branded commodities, with additional consideration given to the Japanese experience.
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