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MHeHus aBTOPOB MOTYT He COBIIAAATD
C IO3HILIUEH PEAAKITUH.

3a mop6op 1 u3A0KeHHe PaKTOB

OTBETCTBEHHOCTD HECYT aBTOPbI MaTEPHAAOB

3a coaeprkaHKe peKAAMHBIX MATEPUAAOB

OTBETCTBEHHOCTD HECYT PEKAAMOAATEAN

MarepuaAabl, OTMeYeHHbIE 3HAKOM @,

IyOAMKYIOTCS Ha PABaX PeKAAMBI

Ar060e MOAHOE HAY JACTHIHOE
BOCIIPOM3BEAEHIE MATEPUAAOB
AOIIYCKAETCs TOABKO C ITMChMEHHOTO
PA3peNIeHHsT PeAAKIHI

>KypHaAa «busnec-Mup Kazaxcran»
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Aoporue dHTaTeAH,
napTHEPHI, peKAaMOAa-
TeAM, OOpaTHTe BHHMA-
HUe, 4TO Temepb y Hac
HOBBI ajppec U HOBBIE
terepoHbl. Mpl yBeau-
4yBaeM IITAaT, IO3TOMY
BCe JKeAalolue paboraTsh
B MOAOAOM, HHTEPECHOM,
APY’KHOM KOAACKTHBE Ha-
IIero >XypHaAa, 3BOHUTE
U IMIINTE.

MBl yBeAMYHMAM TH-
pax, BeAb Ou3HeC-Mepo-
HOPUATUN C CAMOTO Haya-
Aaropa oueHp MHOTO. To-
MY IIOATBEPIKACHHEM SB-
ASIFOTCSL QHOHCBI COOBI-
TH MapTa Ha HAYaAbHBIX
CTpaHHUIJaX HOMepa.

Kcrarm, aBa caoBa o
NpOIIeAIINX MepONpHUs-
Tusax. CaMBIM 3HAYHMMBIM
cobbITHEM B MHHYBIIEM
¢eBpase cTasa KoHQe-
peunus Almaty PR Experience. Mbl He IPOCTO MOCETHAM 9TOT UBEHT,
a TO3HAKOMMAHUCH BXXHBYIO C MUPOBBIMH 9KCIIePTaMHU B 00AACTHU CBsI3el
C 001eCTBEHHOCTDIO, [IOCAYLIAAH HX BBICTYIIACHHS, I0Y4aCTBOBAAU B HH-
TepPaKTUBHBIX CEMHHAPAX M AAXKe AMYHO II00eCeAOBAAM CO 3HAMEHHTHI-
My nuapmukaMu. O caMOM 3TOM MepOIIPHATHH Bbl MOXeTe IIPOYUTATD
B pyOpuke «busHec-popyM>», a BOT HHTEPBbIO C IKCIIEPTaMU BbI HallAETe
B CAMOM OOABIIOM U MHOTOS3BIYHON B 9TOM HOMepe pybpuke «busnec
u PR>». M1 no3sHakomum Bac ¢ AoHaabpAOM CTHAOM, MEXXAYHAPOAHBIM
9KCIIEPTOM II0 AHTUKPU3UCHBIM KOMMYHHUKAIMAM 1 9KC-KOMMYHHUKAIIU-
oHHbIM pAupekTopoM BBC, c AkoHaTaHOM YHACOHOM, CTapIIUM IIPeoAa-
BaTeAeM Kypca «/Aupep peKAaMbl U MapKeTUHTa» B YHuBepcurere I'pun-
Buda u ¢ Treppu Hukoaem, crapmum Bune-npesupeHtoMm Schneider
Electric mo cBsssam co CMI.

Ho aT0, koHeuHO e, He Bcé. CTaTbs 0 MHPOBBIX 3aIIacax U IPOMU3-
BOACTBe HedTH IO AaHHBIM British Petroleum B pybpuxe «Busnec u
MHp>. «B Mupe oueHb MaAO pecypcoB M CAMIIKOM MHOTO IIPOTHBOpe-
anii>, — yreepxpaaer Auppeit @ypcos. O ToM, Kak BBXXUTD U IT0OEAUTD
B pyluaijeMcsi MUpe, — B ero cratbe «['AaBHas Touka Ha KapTe». B py6-
puke «busHec u BpeMsa» MBI paccKa)keM, KaK KMBETCS HHOCTPaHHbBIM
npealpuHUMaTeAsM B Yexuu.

B «IT-6usHece>» IPeACTABACHO HHTEPBbIO TAABBI IIPEACTABHTEABCTBA
Zyxel Mapusust BoroMmoAoBoi#i, a Tak)Ke eCTb MaTe€PUAA O COLJHAABHBIX
CeTSAX C OYeHb 3aHATHBIMU TUPPAMH.

Ilpo BaAITHBIE BOWHBI U AHEMHIO MHPOBOH 9KOHOMHKHM YUTANTE B
pybpuke «BusHec u puHAHCHI>.

CaMBIM MOAHBIM U CTUABHBIM OH3HeCMeHaM Mbl B pyOpuKke «BusHec-
CTUADB>» IpeACTaBAsieM «VIMIepaTopcKoro mopTHOTO.

Hy, a >xeHIMHAM MbI HAIIOMHHAEM, YTO II0PA pPacliBeTaTh, — Ha IOpOTe
BecHa! IlosppaBasgeM BceX >XeHIMH C MeXAYHAapOAHBIM >XEHCKUM
AHéM! BeceHHero BaM HaCTpPOeHHSI, 3AOPOBBSI, AI0OBU, CEMEMHOTO U Ma-
TePHAABHOTO OAATOIOAY I sI!
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- Tell us a little about yourself.

- I've had quite an eclectic career pathway so far. My
first degree is in Chemistry and Life Sciences. I then decided
that I was a people person, and perhaps a career talking to
test tubes wasn’t for me — so in the nineties I signed up for
a Master of Business Administration (MBA). There wasn’t
really a culture at the time for people in the UK wanting to
do a Masters degree in the UK especially as undergraduate
degrees used to be state-funded, whilst Masters weren'’t.
Anyway, it was probably one of my better decisions, as it
opened my mind to the rest of the World and I was exposed
to people and businesses from diverse cultural backgrounds.
Following this, I worked as a practitioner in Advertising
and Marketing Communications roles for various media
owners, publishers and corporate clients. Now, I am a full-
time academic at the University of Greenwich; and the
Editor of an international academic publication called
the Journal of Islamic Marketing, which looks at the new wave
of marketing, branding and consumer behaviour associated
with Muslim majority and minority markets. Where possible,
I still try to take on one or two projects as a consultant.
My PhD doctorate is in Branding, Management, Culture
and Stakeholder Analysis. My approach is one which very
much links academic and practitioner divides; joins together
Branding and Public Relations; and draws from concepts
based on Cultural Theory, Anthropological Economics and
Psychology.

— How and when did you come to PR?

- Actually, I would say that my first exposure to PR
came when I was at university. In between studies, I was
either in bands or helping to promote bands, DJs and events.
I found that advertising is expensive and not as effective in
many ways compared with PR. Getting free publicity, a word
of mouth buzz, positive reviews from journalists, and record
label support mattered much more—and only PR can really
deliver credibly in these areas. I also tried my hand at a bit
of journalism, but decided that for me PR was more excit-
ing; which is a bit weird, because now I spend a lot of time
writing articles, book chapters and research papers.

The surprising thing for me was how little firms were
prepared to pay graduates. The money being offered wouldn’t
have even covered my rent and living expenses. It seemed to
me that this was a major barrier: that unless you were from
an affluent family, who could support you until you had
established yourself, then the door was closed. Salaries
tended to jump (most likely double) once you had a couple
of years experience and a black book of contacts and recom-
mendations under your belt. I have to say though that things
have changed over the past decade. Graduate salaries in the
UK are much better and I think that this is an indication of
three things. Firstly the acceptance of PR and Reputation
Management as being a significant critical success factor in
business, which should be rewarded. Secondly, that PR
delivers a unique proposition, which requires sourcing
professionals from the widest talent pool. And thirdly,
following on from this second point as a demonstration of
Corporate Social Responsibility, firms are encouraging
people into the profession, especially from underrepresented
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JKOHATAH YHNGOH,

PHD, FGMN, MCIM
(aMNnNomMHpOBaHHLIK MapKeTonor),
MCIPR (aKKkpeaHTOBaHHDLIH NPAKTHK),
MIPRA, MCMI, AssocCIPD,
CTapluil npenoaaBarenb
H pyKoBoaMTENb Kypca
Nno pexname W ynpaBneHuio
MapKeTHHrOBbIMH KOMMYHHKALHAMM B
VHusepcutere IPHHBMYA,
pefaxkTop XypHana
«HcNaMCKHil MapKeTHHD»

- Pacckasxcume Ham HemHozo o cebe.

— Koraa-To AaBHO 5 BbIOpaA 9KAEKTHYHBIF KAPbEPHBII Iy Th.
Most mepBast cTerieHb ObIAQ B OOAACTH XUMUH F OMOAOTHYECKHX
Hayk. Ho moToMm st petmua, 4To 51 OOIIUTEABHDII YeAOBEK U YTO
Kapbepa roBOPSIIIETO € IPOOHUpKaMU — He AAst MeHsL. Tak B AeBsi-
HOCTBIE TOADI 5I 3aIIHCAACS HA Y€y, ITOOBI IIOAYIHTD CTEIIeHb
MarucTpa AeAoBoro apmunucTpuposanus (MBA). Ha camom
AeAe B TO BpeMsI XKUTeAsIM BeAnkoOpuTaHuN KeAaHUe 00s13a-
TeABHO ITOAYYHTH CTeTIeHb MATHCTPa ObIAO BOBCE HECBOHCTBEHHO,
B TO BpeMsI MATHCTPOB He ObIAO, B YaCTHOCTH, ¥ IIOTOMY, YTO
TIOAyYeHVe CTeTleH! OakaAaBpa paHblle pHMHAHCHPOBAAOCD TOCY-
AapcTBOM. Bo BCsIKOM cAyae, 3TO 610, BEPOSTHO, OAHO M3 MOHX
Ay4IINX PelIeHHH, TAK KaK OHO IIO3BOAMAO MHE OTKPHITh cebe
BeCh OCTAABHOF MUP U MTO3HAKOMHUTBCSI C AFOABMU U OH3HECaMH,
IPeACTABASIIONIMMY MHOTOO0pasyie Pa3sAMYHBIX KyAbTYp. ITocae
aTOro s paboTaA Ha MHOrHX BAapeablieB CMU], uspareapcTs
Y Ha KOPIOPATHBHBIX KAEHTOB B Ka4eCTBe CIIeITHaAMCTA-TIPaK-
THKA B 0OAACTH PEKAAMBI U MAPKETHHIOBBIX KOMMYHHUKAIIUI.
Ceityac s mperoparo B YHuBepcuTeTe I'pUHBIYA B ABASIOCH pe-
AAKTOPOM MEXAYHAPOAHOTO aKaAEMHIECKOrO U3AAHMSA — XKy P-
HaAa «VcaaMcKuit MapKeTHHI >, B KOTOPOM PacCMaTpPUBAETCSI
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groups—such as females and ethnic minorities. Previously,
white middle-class and privately educated males dominated
the profession.

When working in advertising after 2000, it became
apparent, especially with the explosion of Online, that it
was increasingly difficult to separate PR from Advertising,
Selling, Sponsorship and Event activities. Whilst job titles
and accountabilities might be different, the market and in-
dustry required that all professionals worked collaboratively
to achieve an integrated approach, which necessitated that
each had skills and expertise in all of the areas. For example
it was commonplace for accomplished PR practitioners to
study the work of key journalists and almost ghost-write
articles and press releases in their style; with the hope that
this would increase the likelihood of acceptance and control
over the desired message. This trend appears to have continued,
especially with increased pressures to deliver content quick-
ly, globally and in many languages—with fewer resources.

- What strategies PR-communications, in your opinion,
are the most actual to use today?

— A hot topic at the moment is Stakeholder Analysis and
who defines the Power, Legitimacy and Urgency held by
stakeholders, as individuals and collectives. Social Media,
User-generated Content, and Citizen Journalism are changing
the landscape. Furthermore, information stays in the public
domain forever, for everyone—so care has to be taken to
reflect upon how it will be viewed in the future, when things
may change. and by many cultures and geographies. Therefore,
the key now appears to be creating diverse collaborative

HOBas BOAHA MApKETHHIOBOr'0, OpPEHAHHIOBOTO 1 TOTPeOUTEAD-
CKOTO [IOBEAEHHSI B IIPUBSI3KE K OOABIIMM H MAABIM MYCYAbBMAH-
ckuM peiHKaM. FIHOTAQ, TIpu BO3MOXHOCTH, 51 BCE elrié Gepychb
3a OAMH-ABA ITPOEKTa KaK KOHCYABTAHT. S MMer0 AOKTOPCKYIO
crerienb PhD B 06AacTH OpEeHAMHTIA, YIIPABACHHS M AaHAAHM3A
KYABTYPHBIX 1 TPYTIIIOBBIX HHTEPECOB 3aHHTEPECOBAHHbIX CTO-
POH. Most METOAOAOTHSI SIBASIETCS] OAHOM 13 HANOO0A€ CBSI3AHHbIX
TEOPETHYECKH 1 PA3AEACHHBIX IIPAKTHIECKH, OHA O0beAUHSIET
OpEeHAMHT U CBSI3H C O0LIIeCTBEHHOCTBIO, OITMPAsICh Ha KOHIJETI-
111H, 6a3upPyIONIHecs Ha TEOPHHU KYABTYPbl, SKOHOMHUECKO# aH-
TPOTIOAOTMH U TICHXOAOT UL

- Kaxuxozda évtnpuwau 6 PR?

— 51 6pI ckazaa, 4TO MOE IepBoe 3HaKOMCTBO ¢ PR mpouso-
LIIAO B YHHBepcuTeTe. B mpomexxyTKax Mexay yué0oit s ydact-
BOBAA B MY3bIKaAbHbIX IPYTIIIaX, IOMOTAA TPOABUTATh IPYIIIIbI
H AFI-AKeeB, OpraHHU30BBIBAA HBEHTBL Sl 0OOHAPYIKHMA, UTO peKAaMa
CTOUT AOPOTO, HO TIOpO¥1 OHA He Tak adPpexTBH], Kak PR. ITo-
AydeHUe 6eCIIAATHON PeKAAMBI U TIOAOXKUTEABHBIX OT3bIBOB OT
IIPeCChl, PACIIPOCTPAHEH e CAYXOB, obecreueH e MOAAEPIKKH
OT 3BYKO3AITHCBIBAIOLIETO AefibAa — BCE 9TO MMeeT 3HaYeHHUe, HO
TOABKO PR MOXKeT peAOCTaBUTD AEHCTBUTEABHO AOCTOBEPHYIO
HHPOPMALHIO B 9THX 00AacTsX. 5] Tak)ke IPOOOBAA CBOH CHABI
U B KYPHAAUCTHKe, HO PEIIUATOTAQ, YTO PR AASI MeHA — 3aHsATHE
boaee 3axBaTpiBaiomjee. Tereph 9TO pelleHHe KasKeTCS AAKe
HEMHOT'O CTPaHHBIM, BeAb ceityac sl MHOTO BpeMeHH Tpady Ha
HaITHCaHHe CTaTefl, KHUT, HAyYHBIX PaboT.

B Te BpeMeHa AASI MeHS OBIAO YAUBHTEABHDBIM, HACKOABKO
MaAO QUPMBI IIAATUAHU BBITYCKHMKAM. AeHbIH IMPeAAAraAuch
TaKHe, YTO He MMO3BOASAH OIAATUTD AQXKe APEHAY M PACXOADI
Ha IIpoxxuBaHue. MHe Ka3aA0Ch, 9TO OBIAO OAHUM U3 TAABHBIX
GapbepoB: €CAM BbI He M3 OOraToi ceMbH, CIOCOOHOM TTOAAEP-
’KaTb BAC, ITOKA BbI He AOOBETECH YETO-TO CAMH, TO BCE ABEPH AAST
BacC 3aKPbIThL. 3aPIAAThI [IOATIPHITMBAAU (B OCHOBHOM, yABauBa-
AWCB), KK TOABKO Y Bac OSIBASIACS OIIBIT, AEAOBbIE KOHTAKTbI
U COAMAHBIE pEKOMEHAAITMH. S] AOAKeH, OAHAKO, CKa3aTh, 4TO 32
nocaeaue 10 AeT MHOTOe H3MEHUAOCD. 3aPIIAAThI BbITYCKHH-
KOB B BeAMKOOPHTAHHM CTAAYM HAMHOTO BBIIIE, H 51 AyMAIO, 4TO
3TO CBHAETEABCTBYET O TPEX Belax. Bo-nepsbix, o mpusHaHuM
PR 1 pemyTaIiioHHOro MeHeAKMeHTa B KaueCTBe KPUTHUYECKH
3HAYHUMBIX PaKTOPOB AASI OOpeTeHHs yCIiexa B OH3Hece U B Ka-
JecTBe PabOTBHI, KOTOPAs AOAYKHA ObITh BO3HArpaXkAeHa. Bo-BTo-
PBIX, 0 TOM, uTO PR pelaer yHHKaAbHBIE 3aAA4H, 2 9TO TpebyeT
IpUBA€UEHM I CIIEITHAANCTOB CO MHOXK@CTBOM Pa3HOCTOPOHHHUX
TaAaHTOB. V, B-TpeTbux, Kak CAEACTBHE U3 BO-BTOPHIX U B Ka-
4ecTBe AEMOHCTPALIMM KOPIOPAaTHUBHOM COIIMAAbHOM OTBETCT-
BEHHOCTH, O TOM, YTO GHPMbI IIOOIIPSIOT AIOAEH 3TOM IIpodec-
CHH, 0COOEHHO U3 HEAOCTATOUHO ITPEACTABACHHBIX COIJAABHBIX
TPy, TAKUX, KaK KeHI[HBI ¥ THHYeCKHe MeHbIIUHCTBA. Panee
B 9TOM POQeCCHU AOMHHUPOBAAH OeAbIe My KUHHbI, OKOHINB-
LITYe YaCTHbIe 00pa3OBaTeAbHbIE YUPEXKACHH S, IPEACTABUTEAH
CpeAHero Kaacca.

ITocae 2000 ropa pabOTAIOIMM B peKAAMe CTAAO O4eBHAHO,
OCOOEHHO B CBSA3H CO B3PHIBHBIM PA3BUTHEM OHAAFHA B MHTED-
HeTe, 4T0 PR BCE TpypAHEe U TPyAHEe OTAEAUTD OT PEKAAMBI, IIPO-
AQK, CTIOHCOPCTBA U OPraHU3AIMH CIeIMA AbHBIX MEPOITPUATHI.
HecmorTps Ha pasHble Ha3BaHMS AOAXKHOCTEH M Pa3HYI0 OTBETCT-
BEHHOCTD, PIHOK M ITPOMBIIIAGHHOCTh TPeOyIoT, YTOObI BCe
CIeI[aAUCTHI PAOOTAAK COBMECTHO, 00eCIeurBas AOCTIKEHUe
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communities that converge around interests. Reciprocity is
important—the idea of giving in the hope of receiving,
rather than expecting or pushing hard economic transactions.
Rather, accepting that others will create their own meaning
and even as result join together previously thought of un-
connected things—as a form of social capital that can
translate into economic value.

Recently, good examples can be seen with the YouTube
sensation ‘Gangnam Style’ and even more recently “The
Harlem Shake’. Currently, 4,000 clips of various Harlem
Shakes are being uploaded every day, by everyone from the
BBC, Manchester City, Northumbria University, and Uni-
versity of Georgia men’s swimming and diving team. For
me, this signals how the field of PR is expanding (anyone
and everyone views themselves as a potential gatekeeper or
PR activist) and the need for PR professionals to reassess
how they maintain their relevance and control is crucial.
Stories now are judged more and more by how many hits,
comments and likes they have; and whether they appear
towards the top of Online searches. The downside of this
can be seen with the current story surrounding South
African athlete Oscar Pistorius, who faces charges of pre-
meditated murder, following the shooting dead of his girl-
friend Reeva Steenkamp. His sponsors, Nike have pulled an
advertising campaign, which carries the creative and strap
line: “I am the bullet in the chamber... Nike—]Just Do It”.
Now, pulling the advert doesn’t stop it remaining in the
public domain, or people talking about it. Can there remain
such a PRidea of there being no such thing as bad publicity?

— And what steps are necessary to make Kazakhstan
to develop PR market?

— Attracting, recruiting, selecting, training and retaining
the brightest minds is vital—in both industry and academia.
Academics and practitioners have to collaborate and be
engaged in applied science approaches towards tackling
real world problems. This pool of talent should be from
diverse backgrounds, with additional expertise in connected
subjects from both the arts and sciences. Beyond this, the
industry needs creative thinkers and futurists, with strong
communication skills, cross-cultural understanding and ex-
posure; and most importantly, those with leadership skills
who are brave enough to take risks and thought leadership.
Specifically, I think that Kazakhstan has to consider two
additional factors.

Firstly, the importance of Nation Branding and creating
a strong, emotive, compelling, attractive and transnational
Kazakh identity—that individuals, societies, and organi-
sations can plug-in and connect with. This will nourish an
economic and social capital, which can be enjoyed by all
nationals, whilst attracting further economic migrants. The
UK in some ways is a test case in practice—perhaps our
best recent example can be seen played out in the 2012
London Olympics. The world was exposed to an exciting
new and culturally diverse UK. For example, working in a
London university, I lecture to about 100 nationalities in
any year and we celebrate our multicultural and pluralist
campuses—more so than elsewhere. Headscarves, full face
veils, turbans, skull caps, mohawks, dreadlocks, tattoos and
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L€ AU KOMITAKCHBIM [TOAXOAOM, & AASI 9TOTO HEOOXOAHIMO, YTOObI
KaXXADIfT HIMeA HaBBIKY U 3HAHUS BO Bcex obaacTsx. Hampumep,
AASI OTIBITHBIX IIPAKTHKOB PR CTaAO OOBIMHBIM ACAOM H3yUeHIe
PaboT BeAYIMX Ky PHAANCTOB H HAITICAHUE CTaTel U IIpecc-pe-
AM30B B UX CTHA€, B HAAEXKAE, YTO 3TO IIPUBEAET K IIOBBIIICHUIO
BEPOSITHOCTH HY>KHOT'O BOCIIPHSTHSI COOOIeHIST. OTa TEHAEH-
1151, TIOXOKe, IPOAOAYKAETCSI, OCOOEHHO B CBSI3H C IIOBBIIICHIEM
AABAEHHSI TI0 IIPEAOCTABACHHIO KOHTEHTA OBICTPO, TAOGAABHO,
Ha MHOTHX SI3bIKaX ¥ C HAMEHbIIMMH 3aTPaTaMH PeCypcoB.

- Kaxue cmpamezuu PR-kommynuxayuii, na saus 63240,
ce200Hs HauboAee AKMYAAbHDL 6 UCHOAL306AHUU?

— Topsyeit TeMOM Ha AQHHBIM MOMEHT SIBASIETCSI aHAAM3
IPYTIIOBBIX HHTEPECOB, KOTOPHIi OIpeAeAsieT TOAHOMOYHOCTD,
IIPaBOMEPHOCTD U aKTYaABHOCTD Mep, IPOBOAMMBDIX 3aUHTepe-
COBAaHHBIMHU CTOPOHAMH, KaK OTAGABHBIMHU AHIIAMH, TaK M KOA-
AextuBaMu. CollaAbHbIE MeAMA, KOHTEHT, CO3AaBaeMBbIil TIOAD-
30BATEASMH, U IPAXKAAHCKAS KYPHAAUCTHKA MEHSIOT CPeAy.
Kpome Toro, nH$OpMAaL¥st HAXOAUTCSE B OOIECTBEHHOM AOCTY-
IIe — AASI BCeX M HABCETAQ, TaK UTO BO BHUMAHHE AOAXHO IIPHHH-
MAaTbCsI M TO, KaK OHA OYA€T pacCMaTpHBaThCs B OyAyIIieM, KOTAQ
CUTYaITHsl HF3MEHUTCS], U TO, KaK OHAa BOCIIPHHIMAETCS B PA3AHY-
HBIX KYABTYPax 1 pernoHax. Takum o6pasoM, KAIOUOM Telepb
KaXKeTCST CO3AAHIE PA3HOOOPA3HbIX COOOIIECTB [0 HHTEPeCaM.
BasxeH B3aHMOOOMeH: HA€SI COCTOUT B TOM, YTOOBI IIPOCTO Ad-
BaTb YTO-TO CBOE, He TPOTAAKHBA S IIPU STOM SKECTKUX SKOHOMH-
JeCKHUX YCAOBHIA, a AMIIIb HAACSICH Ha TTIOAYYeHHe 9ero-To B3aMeH
H He 0OXKHAQSI, ITO OTAQYA 00sI3aTEABHO OyA€T SKOHOMITIECKH BBI-
roaHoi1. Cxopee MpHHUMA s KaK AOAXKHOE, UTO APYTHE IPHAAAYT
OTAQHHOMY BAMH CBOé COOCTBEHHOE 3HAYEHNe U AAKe 00BEeAN-
HSIT C HeCBSI3yeMBIMH, Ka3aAOCh Obl, BEIIAMH, CO3AAB TEM CAMBIM
HeKYI0 pOpPMY COLHAABHOTO KAIIUTaAd, KOTOPbIN MOXHO Tiepe-
BECTHU B 9KOHOMHUYECKYIO [IeHHOCTb.

Xopomtre IpuMephbl 3TOTO MOXKHO YBHAETh B CEHCAIJHOH-
HoM kante «Gangnam Style> ma YouTube i B coBceM HepaBHEM
«Tapaemckoit Berpsicke» (The Harlem Shake) . Ceitaac kaskAptit
AeHb 3arpyxaercs A0 4000 KAMIIOB ¢ BapHarusaMu «Iapaem-
CKOH BCTPSICKH>>, IPUHAAACKAIIX KoMy yropaHo — BBC, Man-
uecrep Cuty, yHuBepcurery HopTyM6pum, My>KcKoit KOMaHAE
TI0 TIAABAHUIO U AAMBHHTY YHUBEPCHTETA IITaTa AXKOPAXKHUSL.
AASI MEHS 9TO CAY’KHUT CBUAETEABCTBOM PACIIMPEHHS 00AACTH
PR (A1060¥1 1 KaXABIIl MHUT Ce6sl IOTEHIIMAABHBIM [IOCPEAHH-
KoM HAU PR-061jecTBEHHIKOM) U MMEIOIell pellatolee 3Hade-
Hye AAsT PR-IpodeccroHar0B HEOOXOAMMOCTH II€PEOLIeHHUTS,
HACKOABKO OHH COXPAHSIOT CBOIO aKTYaABHOCTD M BAAACIOT CH-
Tyanueit. O AI0OBIX TeMax cefidac BCE OOAbIIe X OOAbIIIE CYASIT
110 KOAMYECTBY XUTOB, KOMMEHTAPHEB, «AAHKOB> U IIO TOMY,
HOSIBASIIOTCS. AX OHU B BePXHHUX CTPOYKAX MHTEPHET-IOHCKA.
W3Aep>KKH 3TOro MOXHO YBHAETD B UCTOPUH I0KHOAQPUKaH-
ckoro crioprcmera Ockapa ITicropuyca, KOTOpbIIT OOBHHSIETCS
B YMBILIACHHOM YOUFICTBE IOCAE PACCTPeAd CBOE IIOAPYTH
Pespr Crenkamir. Ero crioncop xommanust Nike A0 HHITEAEHTA
3aITyCTHAA peKAAMHYIO KaMITaHHIo ¢ OCKapoM, CAOTaHOM KOTO-
poit 6b1aM cA0Ba: « S Kak Iryast B cTBOAE... Nike — ipocTo caeaait
aro!» Temeps 5TO peKAAMHOE OOBSIBACHIE Y3Ke He OCTAHOBUTS,
OHO CTaAO OOIIECTBEHHBIM AOCTOSIHUEM, H AIOAH IIOCTOSIHHO
06 aTOM roBopsit. Mosker Ar Tenepb PR--MA€s1 0CTaBaThCSI TAKO,
9TOOBI B HEll HE COAEPIKAAOCH TAKOTO ITOHSTHUS, KaK IIAOXas
pexaama?




body piercings punctuate the aristocratic, World Heritage
‘Old Royal Naval College’ site and campus to the University
of Greenwich.

Secondly, I think that Kazakhstan should consider its
positioning and interface with the Muslim world. Islamic
banking and finance, and the Halal sector (encompassing
meat, food, pharmaceuticals, cosmetics and fashion) are
growing rapidly—inside and outside of the Muslim world.
This field needs more than competence in manufacture,
logistics, certification and legislative compliance. Without
PR, the more significant factors associated with perceptions
and attitudes cannot be satisfied, challenged, or changed.
Nation Branding and Religion are heavily steeped in his-
torical, cultural and political factors, which are deep rooted
and in some areas are not easy to overcome. However,
PR has all of the tools and approaches on offer; and hope-
fully a tribe of accomplished and willing practitioners ready
to tackle them.

Also, I have say that I had an amazing time in Almaty
and met some warm, intelligent, passionate and ambitious
professionals—so it seems that the Kazakh journey and
story has already begun. I hope that I can continue to play
my small part in the process.

Interviewed by Adele Anourbekova
photos by Eduard Bekbaev
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- Kaxue wazu neob6xodumo npednpuname Kazaxcmany
dasa pazeumus PR-poinka?

— Ilpusaeuenmue, mopbop, oTboOp, 0OyYeHHe U yAep)KaHUEe
AYIIHX YMOB — BOT 4TO KM3HEHHO BAYKHO KaK AASI TPOM3BOACT-
Ba, TAK 1 AASI HAyUHBIX KPYTOB. YU€Hble U MPAKTUKH AOAYKHDI
COTPYAHHYATD 1 UCTIOAB30BATh HAYYHbIE METOADI IIPU PeIeHUH
PEAABHBIX MUPOBBIX IpobAeM. ITyA TAAAHTOB AOAXKEH CO3Aa-
BaTbCsI U3 IIPEACTABUTEAEH PA3HBIX CAOEB OOIIECTBA U AOIIOA-
HSTbCSI CyOBEKTAMU C PA3HOCTOPOHHHM OITHITOM U3 HECMeXK-
HBIX 00AACTefl HayKH U MCKyccTBa. IToMHMO 3TOro0, MpOMbIII-
ACHHOCTD HY’KAAETCSI B TBOPYECKHX MBICAUTEASIX U QY TYPHCTAX,
B AIOASIX C CHABHBIMU HABBIKAMHU OOIIEHMSI, MEXKYABTYPHOTO
B3aMMOIIOHUMAHHS], X, CAMOE T'AABHOE, C AUAEPCKHUMU HaBbIKAMH,
BTeX, KTO AOCTATOYHO CMeA, YTO0BI PUCKOBATD 1 BBIABHTATD Ilepe-
AOBbIe MAeH. B wacTHOCTH, 51 cumraio, uTo Kasaxcran pomxeH
YUHTHIBATb ABa paKTOpA.

Bo-mepBbIX, BAXKHOCTh HAIIMOHAABHOTO OPEHAMHTIA, CO3Aa-
HUSI CHABHOT, 9MOIJIOHAABHO YO@AUTEABHOM, TPUBAEKATEABHOM
M TPAHCHAIJIOHAABHOMN Ka3aXCKOM MACHTHYHOCTH. DTO TO, 4TO
MOXET CIIAOTHTb M OOBEAUHHTD AIOAEH, OOIIeCTBA, OpraHM3a-
1uu. OTO OYAET UTATh SKOHOMHUYECKHUI M COLAABHBIN KAITUTAA,
AOCTYTIHBIF AASI BCEX TPSKAQH, BKAIOUAsI SKOHOMHYECKUX MHI-
PAHTOB, y>Xe IIPUBACUEHHBIX U TeX, KOTOPbIe OYAYT IIPHBACUEHBI
B AAAbHereM. BeAnKoOpHTaHHUS B HEKOTOPOM POAE SIBASIETCS
HCITBITAHHBIM Ha IIPAKTHKE 00PasIioM 9TOrO, U 3TO OBIAO SIPKO
BUAHO Ha Oanmmuiickux urpax B AoHpoHe B 2012 ropy. Beco
Mup ObIA 3AECh IPEACTABACH 3aXBATHIBAIOI]E HOBOM M KYABTYD-
HO-pasHO0OpasHoi BeankobpuTanueit. Paborast B AOHAOHCKOM
YHHBEPCHTETe, s KAXKABIH TOA YNTAI0 ACKIIUH CTYACHTAM IIOYTH
CTa HaIMOHaAbHOCTeH. ITAQTKH, ByaAH, IIOAHOCTBIO CKPBIBAIO-
ITMe AMIA, TIOPOAHBL, @PMOAKH, MOTABKH, APEADI, TATYUPOBKH,
IIUPCHHT TOABKO IIOAYEPKUBAIOT APUCTOKPATHYHOCTD BCEMHP-
HOTO HaCAeAMs — Koprryca CTaporo KopoAeBCKOro BOGHHO-MOP-
CKOTO KOAAEA’KA H KaMITyca yHuBepcuTeTa I punBHYa.

Bo-BTOpsIx, st AyMaro, uTo KasaxcTaH AOASKeH PacCMOTpeTbh
CBOE IO3HIJMOHMPOBAHKE B MYCYABMAHCKOM MHUP€ U IIOAUTHKY
B3auMOAeHCTBIs ¢ HUM. McaaMckuit GaHKMHT 1 GUHAHCHI 1 Xa-
AaA-CeKTOp (MSICO M APYTHe IPOAYKTBI, papMalieBTHKa, KOCMETH-
Ka M MOAQ) CTPEeMHTEABHO PACTyT KaK BHYTpH, TAK 1 3 IPeAeAQ-
MHU MyCyAbMaHCKOro Mupa. Ha atoM «moae> Tpebyercs 60Abie,
yeM KOMITETEHTHOCTD B ITPOM3BOACTBE, AOTHCTHKe, CepTUdUKa-
LM U B 3AKOHOAATeABHBIX TpeboBaHmsix. Be3 PR Hanboaee 3Ha-
4YuMble GAKTOPDI, CBSI3AHHBIE C BOCIIPUSITHEM U OTHOIICHHSMUY,
He MOT'YT ObITb YAOBAETBOPEHDI, OCIIOPEHbI AU M3MeHeHbL bpen-
AMHT HaIlUK U PEAUTHH CHABHO CBSI3aH C UCTOPHYECKHUMH, KYAD-
TYPHBIMHU ¥ TOAUTUYECKUMH GAKTOPAMHU 1 IIPHIHHAMH, KMe-
IOIIMMU TAyOOKHe KOPHH, ¥ B HEKOTOPBIX 0OAACTSIX 3Ty CBSI3b
He TaK AeTKO IIpeopoAeTh. OpHako y PR ecTb Bce HHCTPYMeHThI
H IIPEATIOAATaeMble TIOAXOADI, ¥, HAAO HAAESTDCS, €CTh IIAeMS
OIIBITHDIX M )KEAAIOIMX 9THM 3aHIMAThCSI IPAKTHKOB.

IToMMMO BCero BBIIIECKA3AHHOTO, 51 AOAYKEH 3asIBHTb, UTO
IpoBEA B AAMATBI YAUBHTEABHOE BpPeMsl U BCTPETHA HEMAAO
TEIABIX, YMHBIX, CTPACTHbIX X AMOHIJO3HBIX TPOPECCHOHAAOB,
II03TOMY MHe Ka)KeTCsI, YTO AASI MEHSI Ka3aXCKHI ITyTh B UCTO-
PpHs yoKe Ha4aAUCh. S] HAAEIOCh, YTO CMOT'Y TIPOAOASKHTD HCIIOA-
HeHHe CBOefl MAAeHbKOH POAH B 9TOM ITpOLiecce.

unTepBbioep AAeAb AHyapbeKoBa
doro Dayapaa Bexbaesa
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